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I 
was chewing over the article we ran 

last issue about tattooing being over-

saturated. I tried to approach it from 

as many angles as possible to get a good 

grip on the situation. 

First of all, newsagents are not particular-

ly bothered about there being fifteen other 

newsagents in their town than there was ten 

years ago. Why should it bother tattooers? 

The answer to that is that there are not 

the same amount of people who want to 

get tattooed as there are who want to buy a 

newspaper. It’s made the client pool a lot 

S A T U R D A Y  N I G H T 

&  S U N D A Y  M O R N I N G

smaller for all tattooers.

There are great newsagents out there. The 

staf know your name, count out your change, 

treat your kids well, wash their windows 

and aren’t a complete dick when you find 

yourself having to hand over a Scottish cur-

rency note. There are also newsagents who 

do none of these things but people still shop 

SOME PEOPLE WILL ALWAYS PAY FOR QUALITY 
AND SOME WILL WANT A TATTOO AT THE CHEAPEST 
PRICE POSSIBLE JUST TO BE ‘TATTOOED’

The make-up is running down your face

SION SMITH • EDITOR
editor@skindeep.co.uk

Aaron Breeze
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S A T U R D A Y  N I G H T 

&  S U N D A Y  M O R N I N G

there because—generally speaking—most 

people don’t give a damn. 

They just want a newspaper. 

It’s not The Law to have clean windows or 

to know your name. That comes under the 

banner of pride and wanting to be a great 

newsagent. 

Those guys are also the store owners that 

won’t sell cigarettes, porn magazines and 

booze to anybody clearly underage just to 

put another pound in the cash register.

We could say exactly the same thing about 

tattooing. Some occupy that top-end where 

they will talk an eighteen year old out of hav-

ing a tattoo on their hand when there are a 

million other places to put their first one. 

Some just want to bag up £50 and call it a 

good day at the coal-face.

Then I came in from another angle. Rock 

bands are not up in arms that there are too 

many bands out there… creating a world in 

which a shitty band is playing a venue they 

wanted to play on a certain night. They are 

not particularly vitriolic about some of these 

guys not being able to play their instruments 

either. They let them look stupid in their own 

time and eventually, that shitty band will get 

better or fade into obscurity. 

Neil Gaiman doesn’t take to the internet 

every time a crappy writer self-publishes a 

poorly written book.

Jesus… this list of analogies is endless.

People buy crap art, people support crap 

rock bands, people buy shitty books, shop 

at the Dirty Newsagents and they do these 

things all the time. Day in, day out.

Why should tattooing be exempt from the 

ways of the world?

And who is to say what’s good and what’s 

not in the first place anyway?

Those ‘good guys’ in the above scenarios—

so far as I can tell—don’t even look at all the 

things going on at the other end of the lad-

der because they’re too busy getting on with 

their own career and being better tomorrow 

than they were yesterday to give a damn.

When it comes to tattooing, some people 

will always pay for quality and some will 

want a tattoo at the cheapest price possible 

just to be ‘tattooed’—and I know this because 

if 2019 became the year of the free tattoo 

across the board, we would soon find out who 

PEOPLE ARE IMPATIENT AND A LOT OF 
PEOPLE DON’T CARE SO LONG AS THEY GET 
THE THING THEY WANT
was busy and who wasn’t… or at least we would until the people at the 

top end had no more time to give… then the process would ker-ching 

down the ladder until we are back were we are right now. 

With people filling a gap in the market. 

Why is there a gap in the market? 

Because people are impatient and a lot of people don’t care so long 

as they get the thing they want, in this case, a tattoo.

I guess that’s what happens when you let all of the cats out of the bag. 

There’s no easy answer to the over-saturation question. I’m not sure 

it can be policed either because the rules of engagement of the mod-

ern world are that we are all equal and are all allowed to be valued for 

being what we are with no apology. For every right-wing party, there 

will be a left-wing party to balance the scales. You only have to look at 

the world throughout every day in history to know this is true.

All I’m left with is my answer to everything like this: “Get Good Ink” 

and if your ink turns out to be crap and wanders onto limbs on the 

other side of your body, don’t come crying to me. Getting tattooed is 

not like shoe shopping and there’s more than enough education and 

good advice out there for this not to happen anymore.

There is no excuse left under the sun for getting a bad tattoo.

Emilie B 
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T H E  W O M A N  I N  T H E  W O O D S

I
’ve told untruths, to not just my tattoo 

artist, but also in the past to my em-

ployer, my family and my friends. I’m 

referring to situations during which 

I’ve not quite felt 100% mentally, but have 

thought it better to explain my absence by 

sharing physical symptoms instead. When 

cancelling appointments or taking a sick day 

at work, it often feels easier and more ac-

ceptable to describe a physical illness than 

a mental one. Whilst it’s my own decision to 

share whatever information I feel comfort-

able sharing, I know that I must never, ever, 

be made to feel like a visible impairment is 

more valid, important or ‘real’ than an invis-

ible one.

Our mental state quite often dictates our 

physical capability. Sometimes, if I’m in a bad 

place in terms of my mental health, I know 

that the last thing I want to do is expose my 

body to the pain of receiving a new tattoo. Sit-

ting and getting tattooed requires endurance 

from both the body and the mind—I know I 

have to feel prepared and ready for the chal-

lenge. If I am feeling low and vulnerable in 

terms of my emotions and mental strength, 

opting out of a pre-booked appointment, 

busy day at work, or important meeting can 

often feel like a vital move for my sanity and 

a chance to put my mental health and its im-

provement first. But as customers, when we 

SITTING AND GETTING TATTOOED 
REQUIRES ENDURANCE FROM BOTH THE 
BODY AND THE MIND

REBECCA GIVENS

Marcin Pawlus

I have been thinking about the time I lied to my tattooist
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T H E  W O M A N  I N  T H E  W O O D S

know how frustrating and finan-

cially crippling it can be for self-

employed artists to lose custom at 

the last minute, sometimes we seek 

the best way to explain ourselves 

and end up telling fibs as a result. 

I’ve had days off work before and 

attributed these to having a bug, 

flu or stomach upset, because I’ve 

feared that I would be judged if I 

was to explain a low mental health 

state instead. In these circum-

stances, we are also very aware that 

we are letting people down by not 

showing up, and this second layer 

of anxious analysis (worrying they 

they’re annoyed or upset with us) 

can make it even more diicult to 

explain ourselves coherently.

We have of course made such 

amazing progressions in terms of 

spreading awareness of mental 

health issues in the 21st century, 

especially in our welcoming and 

understanding industry, but there 

are still stigmas present. I know I 

won’t be only person in the world 

that often feels it’s easier to just 

pretend I am ill physically for fear 

of someone not understanding. Ad-

mittedly, these worries are often in 

our heads, and the tattooist or employer on 

the receiving end of the call might be more 

supportive than we realise when it comes to 

disclosing our mental health problems, but 

we are often afraid to find out.

Of course, it is never compulsory to share 

your problems in detail with strangers (or 

those close to you). Mental health issues are 

different for each person, complex and of-

ten very difficult to explain and diagnose—

they don’t make sense to us as the person 

experiencing them, never mind to someone 

else! You never have to divulge any specific 

information—if it is more comfortable for 

you to explain a physical symptom as a rea-

son for cancelling an appointment (“I have 

a migraine today”) then it is 100% OK to say 

that and not feel bad about it. But some of us 

might wish that we could be a little bit more 

honest, wish we could utter something like 

“I’m quite challenged mentally today and 

can’t imagine putting my body through this”, 

and not feel like this isn’t a good enough rea-

son for letting someone down.

Both physical health and mental health are 

extremely complicated subjects to discuss. 

What’s considered ‘good’ and ‘bad’ health 

is different for each person—some people 

might find getting tattooed whilst mentally 

fragile a great pick-up, whilst others could 

find the trauma pushes them over the edge. 

Everyone is diferent.

Whether you’re on the receiving end of 

someone’s current problems, or you’re the 

person doing the divulging, there are three im-

portant things to consistently stand by. Firstly, 

only share what you feel comfortable sharing, 

don’t share what you don’t. Secondly, never 

judge someone else by your own expectations 

or standards—we are all individual and you will 

never be able to walk in anyone’s shoes but your 

own. Thirdly, and most importantly, mental 

health is—and will always be—just as impor-

tant as physical health, and no-one in the world 

has the right to make you feel otherwise. �

BOTH PHYSICAL HEALTH AND MENTAL 
HEALTH ARE EXTREMELY COMPLICATED 
SUBJECTS TO DISCUSS

Marcin Pawlus
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ALL SUBMISSIONS TO SLEEVE NOTES GRATEFULLY RECEIVED. BE IT NEWS, AN EVENT, NEW MERCH, A STUDIO MOVE... WE'LL DO OUR VERY 

BEST TO LET EVERYBODY ELSE KNOW ABOUT IT TOO. EMAIL: NEWS@SKINDEEP.CO.UK OR IF YOU WANT TO BE ARCHAIC ABOUT THE WHOLE 

AFFAIR: SKIN DEEP, THE OLD SCHOOL, HIGHER KINNERTON, CHESTER CH4 9AJ. BRING IT.

www.facebook.com/tattoomagazinetwitter.com/skindeepmag
SLEEVE NOTES

Tattoo clothing brand LifeIsInked has teamed up with mental health 

charity Mind and tattoo artist Nick Devine to spread awareness for a 

cause close to the hearts of many. 

Nick’s design ‘The Daily Fight’ was inspired by anxiety, and has now been 

printed on t-shirts, hoodies and crop tops in the hope that the artwork and 

products will connect with people and help raise money for Mind. 

“We’ve worked with many tattooists before,” says Jimmy from 

LifesInked, “but we wanted a new collaboration this time that could 

make a diference, one that could support a cause. After getting to know 

Nick, and knowing that he spoke openly and honestly about his own 

experiences, he was the first tattooist that came to mind, the one we 

wanted to create this design for this charity.”

Jimmy has been talking directly to Mind throughout this process (“we 

wanted to make sure they were happy with this, and wanted to be able to 

help guide people requiring support in the right direction if they needed 

it”) and a percentage of sales from the t-shirts will go directly to Mind.

Everything goes on sale 23rd September. You know what to do: 

lifesinked.com/mind.org.uk

THE DAILY FIGHT
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T
attoo books tend to fall into two categories for me. On one 

hand we have the books that deliver what’s more or less the 

contents of my inbox on a weekly basis and on the other 

hand, there are those that have something valuable to say. 

TTT Tattoo falls squarely—and very exactly—into the latter category.

It would be nice to say all tattoo books should be like this, but all tattoo 

books can’t be because they don’t have the sniper's eye of TTT’s authors.

At five hundred (plus) pages, it’s a beast of a thing but how could it 

ever be anything else. 

To work to some kind of ‘map’ whilst looking at the global scene is a tough 

but necessary call here and the book works through a solid A-Z format tak-

TTT TATTOO
Hardback
1667 illustrations
528 pages
Size: 308 x 225.5 mm
ISBN: 9781786270757
Available: 24/09/2018
Authored by: TTTism &  
Nicholas Schonberger
Published by: Laurence King 
(laurenceking.com)

R E V I E W

ing in both individuals and studios (along with 

all who work in them) to achieve a staggering 

world-view of tattoo creatives working today. 

If you didn’t know we had hit a golden-era 

over these last few years, you will be left in no 

doubt after spending time amongst these pages.

It’s pointless to even begin name-dropping 

those included because I would forever be miss-

ing out somebody important. It would be better if 

I where to say, whatever style of tattooing is your 

own particular poison, it is catered for right here 



in this book by an artist working at the top of their game.

If you take into consideration that I have looked criti-

cally looked at tattoos every day for the last ten years of 

my life, perhaps the biggest compliment I can give the 

book, is to say I still find something new and exciting in 

it every time I pick it up.

This is your culture depicted in all its naked glory 

right here.

File under ‘essential’. The £50 price tag is a mighty 

small price to pay for a book of this stature.

Sion Smith
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S
kin Salvation Intensive Moisturising Ointment 

is the new kid on the block for tattoo aftercare 

and is getting some rave reviews from respected 

artists across the country!

This miraculous balm is a rich, beeswax-based oint-

ment, made with high quality natural ingredients to 

protect, soothe and moisturise the skin as new tattoos 

heal. It was originally formulated as a natural emol-

lient for eczema and dermatitis, so it packs a heavy 

punch as far as deeply nourishing skincare goes, and 

those in the know see it as the perfect aid to healing 

newly tattooed skin.

How does it work so efectively? Well, to begin with, 

the ointment forms a protective but breathable barrier 

over fresh tattoos, encouraging tattoos to heal to the very 

highest standard, keeping the top layer of skin safe from 

Skin Salvation
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The perfect balm for tattoo aftercare - Artist Recommended

“Skin Salvation is by far the best suited product for tattoo aftercare on 
the market today! I have never seen tattoos heal as quick and bright.”

James Conway @jamesconwaytattoos 
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“I have used every major product and in comparison Skin Salvation is 
a notable winner. The product seems to work diferently from standard 

tattoo aftercare. After recommending this product to customers, 
especially those who found their healing process to be more di�cult 

than normal (due to dry skin, or a weaker immune system), the results 
were obvious: Skin Salvation works where other products have fallen 

short. The healing process of a tattoo is imperative to the survival of the 
colours and tones in a tattoo. The longer the healing process, the less 

likely that the bright colours and contrasts will survive. Skin Salvation 
accelerates the healing process ensuring that every colour stays intact.”

James Conway, professional tattoo artist, Belfast

“I have been using your product and 
it is so good, not only for the tattoo 

healing process but also for treating 
skin problems! And the best thing of 

all is that it contains only natural in-
gredients which is very important for 
me and my clients. You are the best!”

Robbie Flaviani, professional tattoo artist, Barcelona

To order Skin Salvation Ointment go to:

purepotions.co.uk/tattoo

25% off your first purchase—enter SKINDEEP25 at 

website checkout

Money back Guarantee. Free Delivery

If you are an artist interested in stocking the product in 

your studio – please contact trade@purepotions.co.uk

external irritants and reducing itchiness. The natural 

antimicrobial properties of beeswax helps this process,

At the same time, the organic and biodynamic ingredi-

ents nourish the skin, feeding the epidermis with natu-

rally anti-inflammatory herbal extracts and the essential 

fatty acids and nutrients needed for regeneration and re-

pair, thus accelerating the healing process while reducing 

the skin’s inflammatory response.

Better yet, Skin Salvation Intensive Moisturising Oint-

ment is totally free from synthetic ingredients, leaving out 

the perfumes, parain, preservatives and parabens of con-

ventional products, so you can be sure that what you’re us-

ing on a new tattoo is as kind to the earth as it is to skin.
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Wayne Simmons talks with some of his 

favourite rebels within tattooing, artists 

doing something different with their inks. 

This month he meets Mariñe Pérez, a truly 

unique artist from the Basque Country

 marineperez

REBEL
INC.

I
t’s not easy finding tattoo rebels to talk with 

every month.

Sure, there’s plenty of them out there, dabbling 

in the darker arts, shall we say, but maybe that’s the 

problem. Avant garde/surrealist/“new weird”… however 

you describe the more eclectic side of tattooing, it’s clear 

it has become a lot more popular in recent years. Water-

colour, blackwork, modern dotwork, all these somewhat 

alternative ways of laying down ink are mainstreaming. 

They’re becoming genres all their own. 

Lesser artists are copying pieces by more accomplished 

I never understood 
why I should copy 

American traditional 
or any other style. 
I don’t mean it’s not 
a good way to learn, 
it’s just not my way 
and not the only way
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artists. Even the scratchers are having a go. 

Bottom line: the rebels have been assimilated. The rev-

olution is over. 

Or is it?

Meet Mariñe Pérez, a 34 year old from Bilbao, Basque 

Country, in the North of Spain. A graduate of fine arts, 

she’s been tattooing since 2012 and if there was one thing 

she was certain about when starting out it was that she 

would never be part of any genre.  

“I never understood why I should copy American tradi-

tional or any other style,” she tells me. “I don’t mean it’s not 

a good way to learn, it’s just not my way and not the only 

way. I love traditional and I get a lot of inspiration from it, 

but I think there are many ways to learn and each person 

can find their own, all of them as valid as the others.”  

For Mariñe, tattooing is just an extension of her wider 

art. She studied painting and illustration at university so, 

when tattooing presented itself, it seemed only natural to 

just treat skin like any other medium. “I tried to make the 

same art that I was doing on paper or canvas on the skin. 

Of course, in the beginning it was a disaster,” she laughs, 

lamenting those courageous friends who lent her their 

skin back in the early, experimental days. “But little by 

little I found my way.”

For Mariñe, the design and process of making a tattoo 

– or any piece of art, for that matter – is what is most im-

portant. Making the tattoo successful visually as both a 

piece of art in its own right and, even more importantly a 

piece of body art, is the endgame. “How the design looks 

on the body,” she explains, “what the customer sees and 

what other people see. The shape and the composition 

are more important than the meaning for me. I say this 
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because sometimes customers come with really deep 

meanings that just don’t work aesthetically. I think the 

design needs to be completely solid and clear, every part 

of it has to be there for a reason. Lines and colours need 

to work together within this compositional puzzle of 

balance and harmony. The motive for doing it, whatever 

reason that lies behind the tattoo, well, for me that’s just 

something to drive the creative process.” 

Not that Mariñe is operating completely independent-

ly. Sure, her artwork defies genre labels – she’s developed 

a style that’s very much her own – but I still find some 

kind of reference point in there, something to grab hold 

of. For me, she’s got this curious mix of old-time tribal – 

the cave painting side of things – and modern graiti art 

going on; a blend, maybe, of what you might describe as 

the best of modern and the best of traditional tattooing. 

Mariñe does not deny any of this.  “Yeah, I think my work 

can incorporate very different influences from the old 

and new times. I’m very interested in the primitive cul-

tures and the way they created their icons and totems. 

The art which inuit people created or the hieratic scale 

are some examples among many others and I think I try 

to capture some of those things in my drawings. Also, I 

take a lot from traditional tattooing, especially in the ex-

ecution of the tattoo. Obviously I live in the modern times 

and I also love modern art and tattoos and I’m influenced 

by them, too, in many ways.” 

For me, the most standout feature of her work are the 

characters. Whether it’s a cat or a rabbit or a bird she’s 

drawing, I get an instant sense of connection when look-

ing at the piece. I ask what helps her decide the personal-

ity within each piece, whether it’s by looking at the client 

and deciding what will suit them best, or if there is some 

other method going on.

“I don’t know, I guess it’s something that happens natu-

rally within my process. When I’m creating a character, I 

just go with my intuition and that tells me if this is the ex-

pression I want or not. Maybe I look for something weird 

to bring out, something disturbing that grabs you in this 

moment and tells you something.” 

I can see the intuitive work in there, for sure. There’s a 

definite mystical side to what Mariñe does, a delving into 

the shadows of the mind, an occultic vibe. I wonder if this 

is born out of a wider interest in such things, if there’s 

something truly witchy going on here, and suddenly we’re 

talking about Ouija boards.

“I never dared to play Ouija in my life, it was too scary,” 

she laughs. “But yes, you are right, I have been always 

been attracted to the mysterious, the esoteric, all things 

dark. I don’t know where this comes from. I guess these 

kinds of things have lot of draw naturally because, as peo-

ple, we’re inherently curious and fearful.”

When it all boils down, what inspires Mariñe most is 

The shape and the 
composition are more 
important than the 
meaning for me - 
sometimes customers 
come with really 
deep meanings that 
just don’t work 
aesthetically
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art. And not just the product of art, but its process, too. 

“I’ve been always fascinated by art in general and I get 

inspiration from very different periods and artists. It 

would be impossible to name all of them but, for exam-

ple, there’s the romantic medieval paintings, the great 

Bosch. The artistic movements in the 20th century like 

Surrealism and Dadaism. Otto Dix, Dubufet, Claude Ca-

hun. Street art. Postmodern or contemporary artists like 

Francis Bacon, Luis Gordillo, Louise Bourgeois and Ryan 

Hewett, among many, many others.”

In the tattoo world, she gets a lot from other surrealists 

such as Jef Palumbo, Peter Aurisch, Marcin Surowiec, David 

Côte, Timur Lysenko and Bouits just to start with. “I could 

name many other amazing tattoo artists that are breaking 

the limits and making amazing art on skin,” she says. 

Beyond that, Mariñe draws from the art that is in all 

things. The rhythm and creativity that flows through 

life itself and the magic of it all. She cites a wide range 

of things: human and animal behaviour, relationships, 

nature, religion, rituals, anthropology and just the daily 

bounce of modern living. 

And music, of course. 

“Yes, music is a fountain of inspiration,” she enthuses. 

“It’s something that gives us many pleasant moments, 

stimulates us and makes us feel.” She tells me she likes 

dark music, then emotive music, before deciding she likes 

pretty much all music. “I think the music I like is kind of 

linked to the kind of art I like,” she tells me. “How it feels.”  

And immediately I’m starting to see the links between 

all of the things Mariñe draws inspiration from, how one 

connects to the other to create and evolve the kind of art 

she herself puts out.

Because that’s how it works for all of us, right? �

When I’m creating a 
character, I just go with 

my intuition and that 
tells me if this is the 

expression I want or not
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DEAUVILLE 
TATTOO 

FESTIVAL
18/19 AUGUST 2018

O
ur ever jet lagged European photographer, Kamila Burzy-

mowska, sure has been busy lately… this issue, we take a 

look at the work from the Deauville Tattoo Festival a few 

weeks back. This is a great looking show and actually pret-

ty easy to get to from the south coast as it’s in Normandy. 

With around 250 tattoo artists working—and a good split of inter-

national talent at that - it was also a pretty big show. 250 to 300 artists 

is actually becoming the norm these days and that’s a really good sign 

if you thought tattooing might be peaking out…
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Most artists start tattooing as a means to get away from what they’re doing. 

Not Josh Payne. As a student studying special effects, he picked up tattooing 

with the goal of making money to pay for school. He planned to eventually 

leave it behind, but things didn’t exactly turn out that way. Fast forward to 

April 2018 and he was being crowned the winner of Ink Master Season 10

“I 
never had any intentions of tat-

tooing,” declares Josh Payne. “It 

was a way to make some money 

and get some fun knowledge in 

the creative field. I have four brothers and 

not all of us would get money to go through 

school, so it was a good way to make money 

of kids and pay for college. It didn’t look like 

a big career then,” he adds. “Not like what it is 

now. Now, it’s everyone’s dream career.”

The need to find a student job isn’t any-

thing exceptional, but out of all the options 

available, choosing tattooing as a part-time 

gig isn’t exactly commonplace. “I don’t do 

real well with order and structure,” he ex-

plains when I jokingly ask why he didn’t con-

sider working retail instead. “I always loved 

the freedom and fun of tattooing—it’s very 

addicting. There is no way to put me in a 9 to 

5 position. It just wouldn’t happen.”

What did happen was that the more he 

tattooed, the more he got into it and, even-

tually, he forgot all about the special efects 

career he was initially pursuing. “Over time, 

with tattooing, you start to market yourself,” 

he says. “I really like the one-on-one with a 

client—you create these incredible bonds 

and friendships. Special efects work is done 

behind closed doors in a room with a group 

of people. With tattooing, you’re exposed to 

everyone in the world. It’s amazing the peo-

ple around the globe I can call friends. I could 

not ask for a better job!”

Despite the fact that he didn’t finish his FX 

degree, Payne still likes to “sculpt and play 

with other mediums” and would “love to be 

consulted for a special efects project, but as 

an artist. With tattooing, I get paid to draw, 

travel and bullshit with people, but if some-

one from special effects wanted some cool 

creatures for a project, I’d be down for that. 

But tattooing is my life,” he adds quickly. 

YOUNG PAYNE

Once the decision to tattoo full-time was 

made, Payne set out to teach himself the 

tricks of the trade, which proved to be both a 

blessing and a curse. “Oh man, I have always 

Josh Payne • Alchemist Art Studios
Cortland, New York 

 JoshPayneTattoo

HOUSE
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been a sponge, but there is also a wrong way of doing things. I spent 

years learning bad habits I later had to undo,” he confesses. That being 

said, “you can learn all styles of tattooing from anyone in the world 

and I’ve always been open and receptive to learning from other peo-

ple. I like to put myself out there to learn and that has proven very well 

in my career.”

Along the way, he had a good dose of support from one very special 

woman: his mom. “I don’t know if she loved the idea, but she always 

supported it,” he laughs. “She actually received one of my first tattoos. 

I think she was the fourth one I ever did. She’s been super rad. She has 

always supported me as an artist 100%, but me as tattoo artist, that’s a 

diferent answer,” he quips.

After honing his skills, Payne decided to run his own studio and, 

seven years ago, opened the doors to Ascend Gallery in Cortland, New 

York. Then, right before going to compete on Ink Master in January 

2018, he sold it. “I wanted to build a community of artists where peo-

ple could learn, grown, etc., but what I realised was that I am not the 

boss type,” he explains. “I don’t like the responsibilities of being an 

owner. I like just being an artist, so this summer I opened a private 

studio with Thom Bulman who was on Ink Master Season 9.”  

Alchemist Art Studios made its grand debut this past July and, despite 

his newfound fame, Payne decided to stay put in Cortland, which has a 

population of just under 19,000. “I couldn’t possibly survive in the city,” 

he laughs. “I don’t like driving into a city even for the day. I hate cities. I 

like to go home and drive down a back road. I like to have no one around.”

H O U S E  O F  P A Y N E

Josh Payne on… running 
a studio

I owned a shop for five years and I hated it for four and 

a half. I will never do it again. I am not organised, I don’t 

have a business mind and it took away from my art. 

Anything that brings that much negativity into my job — 

why would I love it?
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WINNING THE CROWN 

Of all the artists who have competed on Ink Master over the years, 

only a handful can say that they’ve been crowned Ink Masters. That 

select group includes Payne who won the show’s tenth season, dubbed 

Ink Master: Return of the Masters, when he competed as part of alum 

DJ Tambe’s team. A feat he never expected to achieve.

“You put yourself out there for the show, you build yourself up to 

deal with all the challenges and you may love and hate many things 

that happen, but I was so caught of guard [by the win],” he admits. “I 

was really expecting to lose, even though I’m confident in my work. 

I just didn’t expect it. The moment was wilder than anything I have 

ever dreamt of. It was really surreal.”

“The hardest part was physically surviving everything,” he elabo-

rates, recalling his stint in front of reality TV cameras. “That includes 

the length of time all the challenges needed. They do a good job of 

making it diicult to get through a day. There are long days, mental 

critiques, etc. I am mentally strong and it broke me down.” 

“I give my respect to anyone going through it,” he adds. “So much 

respect. You definitely go in there and learn a lot about yourself. I also 

ended up getting really tight with people. You come away from the 

show with friendships—that alone was worth it!”

Which is something fans of the series may be surprised to hear. As it 

turns out, all of the artists “got along really well, but they don’t show 

that as much. Sure, there were days we argued and complained, but 

overall it was a great experience.”

Josh Payne on… his 
favoUrite travels

I love Italy. Some parts can be dirty and covered in graffiti, 

but I really love it. The people are awesome, the culture is 

amazing and I loved that you would just turn a corner and 

see the most gorgeous architecture and history. I also 

spent a month in Peru. The people there have absolutely 

nothing but will still give you the clothes off their backs. 

I’d love to dive the Great Barrier Reef or go to South Africa 

and dive with great whites.
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In addition to building friendships, Payne also did a lot of growing 

on the show. “I was an already established artist, but I learned so much 

being there,” he reveals. “I never expected to go in and walk out a bet-

ter artist. I wish they would show more of that—how much everyone’s 

art improves. It literally is a three-month intensive art boot camp and 

if you want to come out a better artist, then you are going to.”

As for the fame that’s blossomed out of the experience, he could do 

with a little less of that. “It almost makes it hard to do things,” he says. 

“I have always attended conventions and the people are amazing and 

they just want to come and talk to you, but then you talk to lots of peo-

ple and you also tattoo and it’s exhausting. That is why I’ve recently 

taken some time of the road, so I can just breathe and enjoy the wave. 

I went into all of this to see how it would play out and I enjoyed it, but 

I’m going to keep my head down and keep tattooing.”

Looking ahead, Payne admits that he’s not sure what’s next. “I’m 

just trying to figure that out,” he says. “That is the million-dollar ques-

tion for me right now. I am debating moving to an island, living in a 

tiny house and building a small studio. I like seeing how the other side 

of the world lives. Otherwise, nothing is really next—just keeping my 

head down. Any time you achieve a goal in life, it is not an ending but 

something that keeps making you move forward towards another step 

and another goal.”

So who is Josh Payne summed up in just one line? “Oh man!” he 

laughs. “Josh Payne is losing his mind!” �

H O U S E  O F  P A Y N E

Josh Payne on…non-
tattoo hobbies

Oh man, there are times when I’m not tattooing in life?! 

[laughs] I’m always tattooing! But lately I really enjoy 

hanging with my dog, being on a motorcycle, being 

outdoors and being active.
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“O
n a technical level, I create realistic black and grey tattoos. On 

a conceptual level, I’d say I like to work in an undefined ter-

ritory between reality and fantasy, dreams and nightmares, 

where beauty and darkness coexist in harmony. Normally I 

define this as ‘dark surrealism’. When I started tattooing, I knew the direction 

I wanted to take – I’ve always had a passion for monochrome, and black and 

white, in all forms of art and I’ve always been drawn to the dark and sinister… 

black and grey with a dark twist was the natural direction for me to take.

“I tend to incorporate a lot of old architectural and ornamental elements in 

my tattoos, morphing them with human and skeletal figures, creating surreal, 

haunting and intriguing characters. I like to work with a dark-hued range of 

black and grey tonal values that intensify the dramatic look of my work, but 

also serve the purpose of creating a long-lasting tattoo that will stand the trial 

of time. Contrast, flow, movement, depth and emotion are key elements that 

I try to incorporate in my tattooing, as well as a strong sense of visual identity 

that has the purpose to create a distinctive personal trademark.

“I get inspired by everything that surrounds me: art, nature, architecture, 

literature, graphic novels, video games. I get a lot of ideas when I’m traveling – 

I will find myself contemplating old architecture, graveyards, ironwork, relics 

from the past, then all of the sudden I’m visualising a crystal-clear face and 

tattoo compositions… the same happens when I am wandering in nature. I 

take a lot of photos travelling so I can use them for reference in tattooing. I 

am also very influenced by painters like Beksiński, Giger, Frazetta and Cara-

vaggio, also comic artists like Philippe Druillet, Moebius, Giménez, Bilal and 

Kentaro Miura. The games Dark Souls and Bloodborne also inspire me a lot. 

All the alternative culture that I grew up with plays its role on my taste and 

approach. HP Lovecraft, dark fantasy, gothic, baroque and Victorian environ-

If there’s one industry in the world that refuses to stand still, it’s tattooing. 

And when it comes to perfection of execution in the realm of black and 

grey, here is an artist leading the way. Master of gothic surrealism, Mumia, 

takes us inside his skull, where we unearth what tattooing means to him

Spirit
 of Evolution
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S P I R I T  O F  E V O L U T I O N

ments, set the tone for a lot my work, but I 

also love to work with nautical surrealism, 

post-apocalyptic and steampunk themes. 

“I prefer to do large-scale work, such as 

sleeves, back and front pieces – you can really 

play with the composition of designs then 

and how they adapt to the body’s anatomy. 

It is so rewarding to see the final result of so 

many sessions and hours of hard work… how 

all the elements flow, wrap and work together 

as a single element, to see how the tones set-

tle down. This is the point where everything 

makes sense! I also like challenging and intri-

cate pieces, when I can explore value, texture, 

and contrast to the max, but still keep it read-

able and balanced. Also, tattooing involves 

two things: the customer and the tattooer. It 

is crucial for both to stand on common ground 

for the process to be successful. I have a dis-

tinctive style, and normally that’s what’s my 

customers come for – they know what they’re 

going to get, so they are willing to give me a lot 

of creative freedom. They will give me some 

hints about the direction they want to go, and 
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let me do my thing. I´m really grateful to have 

such amazing and dedicated customers.

“Tattooing is a constant process of evolu-

tion, every tattoo opens a door to new pos-

sibilities, a new approach. There is always 

room to improve and errors that we can learn 

from, and the best way to do that is to have 

a critical view and reflect on our own work. 

Since I am self-taught, I went through a lot 

of this trial and error – I can clearly see the 

evolution and diferent phases during my 8 

years of tattooing, both in application and in 

the level of complexity of my designs. Since 

I create mainly large-scale work, customers 

return and I get the chance to see the healed 

results – my main concern is to have a solid 

and well-executed tattoo that will look good 

over time. Contrast, depth, and a good bal-

ance between sharpness and smoothness are 

things that I am constantly trying to opti-

mise. For the future, my main goal is to keep 

trying to push my level higher every day, to 

keep my flame and passion for tattooing 

burning strong.” �

Mumia is based at 
Copenhagen Noir, Denmark
mumia.tattoo.artist@gmail.com
Instagram @Mumia916
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Obsessions can spark from anywhere. 

One minute your busy binge watching 

the latest critically acclaimed box 

set, to the next minute falling halfway 

down the YouTube rabbit hole, 

watching public freakouts or the 

best claw crane machine techniques 

to use in Japanese arcades W
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@thehalfdecent
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L
uckily for us TheHalfDecent’s initial obsession 

with graiti led him to take up tattooing, a craft 

he has been committed to ever since. Moving 

from the wall to the body was a straightfor-

ward process for the tattooist, whose thick and sketchy 

linework translates flawlessly from hard brick to supple 

skin. An uncontrollable energy can be found in each of 

TheHalfDecent’s designs, the artist using his tattoo ma-

chine in an attempt to fix and ground a rush of creativity 

to the head. Consequently, tattooing acts as a method of 

containment, trapping an idea via the permanence of the 

skin, where sketchy ink markings act as cage-like wires 

locking subjects in. The artist’s commitment to tattooing 

is palpable, his work an ongoing attempt to control the 

uncontrollable. 

TheHalfDecent is a pretty original tattooist’s name, 

where does it originate from?

So the name TheHalfDecent is actually not just a made 

up name. My real last name, which is of Austrian decent, 

translates to ‘half noble’. Having a background in graiti 

I always gravitated towards having an alias. Even though 

there is nothing illegal about the art of tattooing and mu-

rals, I still do like the idea of not everybody being able to 

type your name into Google and finding out everything 

about you with one click. I decided to change the words 

slightly because I thought The Half Decent had a better 

ring to it. Not only does it sound like a cool name in my 

eyes but it also teaches me humility. No matter how far 

my art may go, the name itself forces me to look at it on 

a lighter note. It may be good but it can always be better!

There is a clear graiti aesthetic in your work, how 

has it influenced your tattoo work?

Graiti was my first obsession for sure. I started doing 

graffiti around ’06. Just your regular teenager being a 

dickhead and tagging stuf. I decided to drop out of art 

school after one year because I hated following the rules 

in which they enforced upon you. So I unintentionally 

ended up moving to Barcelona for three years which con-

sisted of partying, fighting and vandalism. After living the 

fast life for some time I soon realised I should probably 

O R D E R  O U T  O F  C H A O S
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start looking for something that can take me into a more 

positive direction.  My roommate at the time (@wooz-

moon) was getting into tattooing and this sparked my in-

terest. This was the first time where I had this feeling that 

if I just had the chance to learn this new craft it will give 

me some direction in life for the first time. Fast forward a 

few years and I ended up meeting my mentor (@steves-

mack) in Toronto who gave me my introduction to it all. 

Graiti still plays a huge part in my life but now I’ve just 

become better at being an adult on top of that.

Who was the first tattooist that inspired you to put 

down your spray cans and take up tattooing? 

I don’t think there was one particular person per se. It 

got to the point where I just felt in order to progress my 

artwork I needed to do something new. Tattooing from 

the outside looked to me as the ultimate canvas; it’s so 

permanent. It’s also personal, in the sense that once the 

piece has been created you have to let it go and probably 

never see it again. Graiti is similar in a way, in that the 

piece you painted might be painted over the next day. It 

teaches you to do it for the joy of it and nothing else. Al-

though when I discovered Volko Merschky and Simone 

Pfaf’s trash polka style it definitely inspired me to want 

to learn and find a style of my own.

There is great contrast in your work between clean, 

bold perfected lines and sketchy mark making, how 

did these two merge together?

When I first started tattooing I really focused on doing re-

alism. I figured if I can sort of get the hang of the technical 

side of things in that department, shit would kind of fall 

into place afterwards. Soon I realised that realism pretty 

much means going on Google with the client, printing 

out the most high quality image of a lion you can find and 

then pretending to be a human photocopier and replicate 

it on skin. One day whilst working at a convention in To-

ronto I ended up doing five lions in three days! I’m not 

kidding. And that’s when I started thinking “FUCK…This 

cannot be my future…” Shortly after I decided to go ‘anti-

I figured if I can sort of get the hang of 
the technical side of realism, shit would 
kind of fall into place afterwards



4 6  •  S K I N  D E E P  M A G A Z I N E

realism’ and start throwing thick, bold, black lines over 

everything. It was great! It gave me a sense of freedom 

from all this delicate and exact stuf I was doing before. 

I’ve come to realise there is no right way to do it, once you 

know the basics sometimes you have to just say fuck it 

and try something new to keep you inspired. 

What tattooing techniques do you use to 

ensure these two work in practice with both 

complimenting the other?

A lot of my work is a combination of photographs with my 

more abstract work layered over the top. Essentially what 

I’m chasing is the perfect mix of order and chaos. I still 

do enjoy the technical aspect of realism; soft layering and 

getting lost in the small details. To balance it all out and 

keep myself from getting bored, I love pulling thick long 

lines. Smaller more sketchy lines allow me to add another 

element and help guide the viewer’s eyes over the piece in 

a more focused way. I generally finish a piece with sketch 

lines to give the impression that they were actually what 

mapped out the piece when you see the final result.

Many of your works are black and grey although 

some have a small burst of colour, how else have 

you experimented with colour in your work?

When I worked at a street shop and would do more walk-

ins I would end up doing more colour pieces. I think it’s 

important to be well versed in black and grey and colour. 

By no means am I an expert at colour but the basics should 

be there. Personally I prefer black and grey on myself, so I 

just do what I would want on myself. I can appreciate col-

our but I do think that black and grey has a more timeless 

feel to it. Things fade, but they all fade in harmony. Lately 

I’ve started adding hints of colour because it is easy to start 

O R D E R  O U T  O F  C H A O S

Shortly after I decided to go ‘anti-realism’ 
and start throwing thick, bold, black lines 
over everything.
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feeling kind of trapped in your style. People like placing 

people in little tiny boxes - “This is the style they do!” Every 

now and then it’s nice to remind people that there is more. 

It’s also crucial to remind yourself that adding something 

to your style here and there might help you discover some-

thing new. At the end of the day I don’t think one is better 

than the other, it just comes down to preference.

Do you continue an art practice outside of your 

daily work? What does this work bring to your 

tattoo designs?

It seems that the older I get the more influences I seek. If 

I stick strictly to tattooing it starts to feel like homework 

after a while and I start to feel like my work is getting a lit-

tle bit stale. I can get really obsessive about certain things 

(tattooing being one them), so I have to force myself to 

take little breaks here and there so I don’t burn out. This 

is where other hobbies come into play. Graiti will always 

be a huge go-to for me. Whether it’s legal or illegal it al-

ways clears my head and gets the juices flowing again. I’ve 

been dabbling in photography more and more which has 

given me a ton of inspiration. The simple act of looking at 

the world through a lens is a completely new ball game; 

understanding light and composition, balancing what to 

include and what to leave out. These are all factors that 

are also relevant in tattooing so I find it actually helps my 

tattooing practice by stepping away from it and enjoying 

other forms of creativity.

It seems that the 
older I get the more 
influences I seek
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How have you developed your tattoo style over the 

course of your career so far?

It’s the never ending chase for one’s style! It’s really easy 

to forget where you started from and to appreciate how 

far you’re style has actually come. The development is 

never ending really. Generally it goes something like 

this. I find an element I want to add. I add it. Get super 

pumped on the tattoo. After analysing it for fifteen min-

utes I then decide I should have done it all diferently and 

get this feeling of wanting to change it. It’s all about add-

ing things you think you would enjoy tattooing, and then 

seeing if it’s something you want to keep doing for a while. 

When you’re tired of it, ditch it and start over.

How would you describe your tattoo style?

That’s a hard question to answer because it changes con-

stantly.  What I am trying to achieve at the moment is a 

balance of discipline (Realism) and playfulness (Illustra-

tive sketch style). This also seems to be a pretty good rep-

resentation of what I’m trying achieve in life as well, some 

days more successfully than others.

How can a tattooist make their work iconic?

In the age of social media it seems to me that the con-

cept of ‘style’ is getting more and more diluted. There is 

an awesome amount of inspiration out there, but on the 

flip side there is an awful lot of plagiarism. I don’t think 

I’ve been in the industry long enough to really see the full 

extent of this but even in the short time I’ve noticed that 

a lot of people lack originality and simply choose to copy. 

But on a positive note, this makes it a lot easier to stand 

out if you do find a style that you can call your own. If the 

intention is there to create something that contributes 

something new to the culture I think it can be iconic. 

What does tattooing mean to you?

Tattooing for me means commitment. The commitment 

to learn the craft. The commitment of having your body 

marked until you give it back to the earth. The commit-

ment of continuously striving to be the best artist you can 

be for the people that give you the opportunity to mark 

their bodies for life. It’s a lifestyle that we are very for-

tunate of being able to live. With the ever-growing dis-

tractions found in today’s society, tattooing allows one to 

slow down for a change and focus on the bigger picture. �

O R D E R  O U T  O F  C H A O S

There is an awesome 
amount of inspiration 
out there, but on 
the flip side there 
is an awful lot of 
plagiarism







AARON BREEZE • CHRIS BOWATER

DARYL WATSON • DEK KENT • DELBOI

KAT WILSON • PAUL VAUGHAN



5 2  •  S K I N  D E E P  M A G A Z I N E

AARONBREEZETATTOO@GMAIL.COM

INSTAGRAM.COM/BREEZETATTOOAARON BREEZE



 S K I N  D E E P  M A G A Z I N E  •  5 3

INSTAGRAM.COM/CHRISBOWATERTATTOO

STUDIO46TATTOO@GMAIL.COMCHRIS BOWATER



5 4  •  S K I N  D E E P  M A G A Z I N E

INSTAGRAM.COM/DARYLWATSONTATTOO

DWTBOOKING@HOTMAIL.COMDARYL WATSON



 S K I N  D E E P  M A G A Z I N E  •  5 5

INSTAGRAM.COM/DEKKENT

ELECTRICKICKSTATTOOSTUDIO.CO.UKDEK KENT
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Fade FX meets the Godmother of tattooing, 

Shanghai Kate Hellenbrand in Austin, Texas 

B
righton based geometric dot work specialist Fade FX is no 

stranger to the pages of Skin Deep. You may have seen her doc-

umentary, ‘The Point of No Return’ screened at conventions 

up and down the country, the result of a 2015 journey into the 

Borneo jungle with a lone cameraman. The film captures hand tapped 

tattooing techniques with a headhunter tribe shot against a backdrop of 

deforestation and ecocide.

Fade had been travelling to the region since 2008, her connection to the 

tribe enabled her to be one of the few outsiders to learn the artform from 

elders usually unwilling to reveal their secrets.

Summer 2018 has seen Fade hit the road, starting at the Great British 

Tattoo Show, London, and onto Tattoo Flash Fest, France then across the 

pond to The Northern Arizona Tattoo Convention.

With this under her belt came the trip’s highlight: Fade flew to Austin, 

Texas to meet and record an interview with her idol, the legendary ‘Shang-

hai’ Kate Hellenbrand.

The dictionary outlines a heroine as ‘A woman admired for her courage, 

outstanding achievements, or qualities’, but the lesser known meaning 

(from mythology and folklore) is not wide of the mark, ‘A woman of su-

perhuman qualities and often semi-divine origin, in particular one whose 

deeds were the subject of myths.’

To bring the legend into the 21st Century, Kate’s Instagram profile reads: 

‘Tattooing since 1971. Writer/Author/Lecturer/Adventurer-Explorer’.

Fade knew something of Kate’s backstory from attending a convention 

seminar she gave in the Philippines, but wanted to hear her stories first hand 

and discuss the path she trail-blazed so brightly while struggling to attain 

equality in a profession ring fenced and often violently defended by men .

It’s safe to say Kate’s battles were not mere artistic diferences of opin-

ion, and once included bikers threatening to cut off her thumbs if she 

didn’t stop tattooing.

The bikers lost the battle. At 75, she still tattoos and carved a furrow for 

all female tattoo artists to follow.

Kate speaks with a light Southern lilt as she describes the cultural cli-

mate surrounding tattooing when she started out in the 1960’s.

“When I started tattooing civilians didn’t get tattooed and women 

didn’t get tattooed, it was strictly men and military men at that.”

In fact there were very few tattoo shops and just a handful of dedicated 

GENERATION 
LANDSLIDE

Written by: Fade Manning and Emma Young.
Photos by: Meg Seidel and Michal Kosawoski
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owners who came from the world of circus and sideshow 

where they worked as exhibitors if not as artists themselves.

Huck Spaulding and Paul Rogers who first coined the 

phrase ‘irons’ to name his own, self built tattoo machines, 

both came from carnival backgrounds and became Kate’s 

mentors and compadres. She references these early in-

dustry giants with a debt of enormous gratitude.

While straight 1960’s society busied itself frowning on 

this emerging art form as something low class and undesir-

able, a steady stream of 17 and 18 year old servicemen came 

fresh from boot camp, wanting little tattoos to assert their 

masculinity and prove they were strong enough to serve.

Kate was acutely aware of her oddity as a tattooist and 

in particular as a female tattooist, a novelty that could be 

cleverly positioned and used to generate increased busi-

ness by bustling street shops.

Being inked by a woman meant extra bragging rites for 

sailors back at base, who often hadn’t even seen a woman 

in many months .

Then, in 1961 tattooing was made illegal throughout the 

5 Boroughs of New York. Astonishingly this ban was not 

lifted until 1997.

G E N E R A T I O N  L A N D S L I D E



 S K I N  D E E P  M A G A Z I N E  •  6 3

though on reflection it had its own intuitive structure.

Kate found guidance and training in up-state New York 

outside of the ban’s jurisdiction and in 1971 she curated 

an exhibition of tattoo works featuring Sailor Jerry and 

Paul Rogers at the Museum of National Folk Art.

The artists themselves had always known they were wor-

thy of gallery and museum walls but the event signalled 

the beginning of appropriate recognition and in return 

Kate was assured open access to their wealth of knowledge 

and the supported trajectory of her career path.

Fade tells Kate she is a figure of history and respected 

as a pioneer in the industry. She asks how it feels having 

lived through this era, seeing the commercialisation of 

tattooing and what it has become today.

Of course Kate modestly declares she never feels like a 

pioneer or any kind of legend even though, in the light of 

her achievements she knows she is.

For decades she fought hard to elevate and evolve public 

perception of tattooing but as it become a product of mass 

consumption something of its original ethos has been lost.

“I’m not a fan of the commercialisation of tattooing 

now, its completely changed, once MTV started and mu-

sicians and sports stars started getting tattooed it blew 

the doors of of it. Television exposed it to a lot more peo-

ple but it’s also watered it down in some ways and made 

it…” Kate chooses her words very carefully here, “not as 

holy as it once was.”

“It used to be, a very secret and very special thing, it still 

is, but people take segments of it, little tiny bits and think 

they know the whole picture. That is far from the truth.”

Kate describes tattooing as a spiritual work, a work of en-

ergy and a marker of your life, that every tattoo is a memorial 

of whatever was happening to you at the moment, a memory.

“I like to call it a craft rather than a business or an in-

dustry,” she states.

The word ‘craft’ undoubtedly has a certain magic to it, 

something that denotes time, devotion and practice and 

an inherent striving for perfection.

Something of worth in its own right beyond currency 

and transaction.

The ‘value’ of any artwork is subjective and the irony that 

Fade is interviewing Kate on Friday 13th, one of the more 

commercial dates in contemporary tattoo’s calendar, is not 

lost on either, “No tattoo should ever be $13” Kate says.

The conversation then turns to gender bias, to the eter-

nal struggles against sexist attitudes and physical harass-

ment, present in any profession but more statistically 

likely in a male dominated arena.

Fade asks her to share her experiences, “Oh my God!” 

she exclaims, her tone revealing there are far too many 

instances of this nature to reference in one interview.

But she remains consciously focused on the positive, af-

firming that her association with artistic giants like Sailor 

Jerry meant she had earned credibility and respect from 

those who truly mattered, whereas only “those of lesser ca-

liber” would jump on her in an elevator and stick their tongue 

Kate has a knack of recalling past obstacles with a zen-

like rear view, the underground allure was even more 

enticing and meant she had privacy to develop her skills, 

away from the public eye.

Apprenticeships didn't exist, so learning the trade was by 

way of introduction only, you were ‘brought in’ under the 

wing of someone such as Huck, where you studied the vo-

cabulary of tattooing and watched incessantly. From here, 

Kate’s generation were largely self taught, learning tattoo 

history, making needles, mixing colour and drawing flash, 

a method she describes as ‘fly by the seat of your pants’ al-
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down her throat or try to cut her out of the clientele flow.

“Little boys can be very petty” she says with the merest 

sign of worldly weariness. And now? Do women face the 

same challenges? Fade asks.

Again, Kate keeps the faith while never denying the 

truth, explaining that of course you hear accounts of 

women artists falling prey to sexualisation, to potential 

abuse and pressure to perform sexual favours in return 

for an opportunity to get into the industry, to what would 

be considered gate-keeping, of course there are unscru-

pulous exploiters and she saw this first hand many times 

throughout her career.

But now women are excelling, making their mark in 

the industry, demanding respect for what they do and no 

longer need permission to wear tattoos of their choosing.

Kate reminds us that much of what we take for granted 

was not always the case. She had always wanted a clipper 

ship on her upper arm, or ‘man spot’ as it was known and 

was turned down as this was considered an exclusively 

male tattoo in an exclusively male placement.

Eventually, after waiting 40 years she had the ship tat-

tooed, it is her favourite.

Kate’s studio walls are dressed with memorabilia. Sailor 

Jerry’s navigation equipment, used while he travelled to 

40 Pacific Islands, hold pride of place, but the most unique 

artefacts present are the tattoo machines he gifted to her, 

passed down and engraved with the inscription ‘For Kate’.

It came as an immense surprise and huge honour that 

Kate ofered to tattoo Fade with Sailor Jerry’s own ma-

chine during her stay and Fade now wears Kate’s clipper 

ship as a ‘monumentalisation’, both of their time together 

and as a marker of the ascendancy of tattooing for wom-

en, a reminder of how far we have come.

Being tattooed by Kate herself, with a machine from 

the international tattoo archive is a hugely significant 

moment in Fade’s career. She counts her blessings slight-

ly satirically noting it’s thanks to trailblazers such as Kate 

that she didn't have to wait 40 years for it herself!

In context Kate points out that originally, globally, 

historically and anciently tattooing was actually always 

women’s work.

Men took it over when machines were invented, when 

it became a commercial entity, but before this it was con-

sidered a spiritual entity, a step in a person’s development 

and women were the best facilitators for this.

“We were the shamans,” she says. “We were and are the 

witch doctors of our cultures, we are the craft makers, we 

have always been the craft makers.”

G E N E R A T I O N  L A N D S L I D E
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Fade agrees siting The Nagaland people of North East 

India where the Queen tattoos the entire tribe. Borneo’s 

history also outlines the tradition of a female practice, 

women tattooed other women.

Kate turns to reflect that after tattooing for 47 years she 

is now reaching the end of her career, meeting Fade has 

reignited her long life desire to travel to Borneo, Malay-

sia, Singapore, Bali and New Zealand.

“I’m very lucky I get to sit with whoever I want to visit,” 

she says when asked who she’d like to work with in future.

“I love to watch other people work, there are so many 

and I’m lucky to have worked with all the greats. Filip 

Leu, Trevor Marshall, Leo Zulueta, Ed Hardy was a best 

friend, Zeke Owen... Jack Rudy works out of my shop sev-

eral times a year, Robert Hernandez in Spain blows me 

away, there are so many geniuses.”

It’s hard to think of anyone else to learn from, although 

she never feels she knows everything, there is always 

more to discover. Kate knows the importance of docu-

menting her history and now tours a lecture ‘Voodoo To 

Vogue’ which she describes as a global overview of tattoo 

history from the dawn of time to present day.

Sprinkled with with anecdotal experiences from her 

own career, it presents the origin and evidence of a his-

torically female craft, one of warrior women.

The lecture can be seen at conventions but as in 1971, 

Kate continues to educate new audiences beyond the 

converted and reach further frontiers in universities and 

art galleries.

She is also creating a Museum of tattooing with her new 

husband in Austin, Texas and has several books in pro-

gress, the companion to ‘Voodoo To Vogue’ and a compi-

lation of letters and photographs from her lifelong friend-

ships with the greats, ‘Time of Giants’.

Another collection of photographs will appear in the 

New York Times and in typical modest fashion Kate only 

mentions her wide ranging, forthcoming autobiography 

last of all.

Having focused on Kate’s enormous retrospective and 

ongoing achievements Fade asks probably the most dif-

ficult question, in the light of market saturation and pass-

ing trends, ‘Where is tattooing headed next?’

One not uncommon, current evaluation shared by 

some industry figures is that there is nowhere left to go, 

it’s as big as it’s ever going to get, that we’re witnessing the 

end of tattooing, it will die out.

But how?

Thousands of new people get tattooed every day and 
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the protectors of the craft have always been the artists 

themselves, Kate reminds us that Zeke Owen brought 

sterilisation to the industry to combat hepatitis, not any 

federal agency or health department.

As to where things are headed, Kate speaks with awe 

that she could never have predicted where things are 

already, Pointillism and Fade’s own speciality Geomet-

ric work, photorealistic portraits that were never pos-

sible until technology advanced to produce fine needles, 

“We worked with needles like nails, now they’re whisper 

thin!” 40 years ago these styles were never possible.

Of course the rise of robotics could mean future tattoos 

are programmed and applied by some kind of souped up 

cyborg, but both agree deducting human artistry and ap-

plication from the process is not the way to go, “A tattoo 

has always been an exchange of energy, from me to you. A 

human craft” says Kate. “An experience, a memory, you 

wont get this with a robot.”

Finally, Fade asks what message Kate would give to the 

millennial generation of tattoo artists.

“Respect your elders” she answers. “We paved the way, 

we’ve seen it all.

When you’re in our presence keep your eyes and ears 

open and your mouth shut. You won’t blow us away with 

a know-it-all attitude. This is a craft that is age old and 

respectful, that needs to be respected.”

“Tattooing is in our DNA. Stay curious. Stay patient. 

Tattooing is the love of life and everything in it, it encom-

passes every science and aspect of art. Have a great time 

with it.”

The words of advice are ones of reverence, newcomers 

should know they’re entering the service of something 

bigger than they are. Something timeless shared by all 

humanity’s history.

Never one to forget wider anthropology and academic 

study Kate quotes Charles Darwin, who after travelling 

the world came to the conclusion that human beings 

share 4 traits,

“They all sing, they all dance, they all masquerade and 

they all tattoo.”

It’s clear tattoo culture holds Kate close to it’s sacred 

heart, a 20th century warrior woman and anarchist art-

ist who fought, undeterred by lawmakers and Hell’s An-

gels alike to safeguard and deliver tattooing back into 

female hands. She paved the way for artists like Fade 

and for generations to come, for all those who revere 

artistic excellence and learn the craft, but who always 

look toward the new. �

Fade FX lives and tattoos in Brighton and Hove, UK www.fadefxtattoo.com @fadefxtattoo

Info on Kate’s Lecture ‘Voodoo To Vogue’ can be found at www.shanghaikates.com

G E N E R A T I O N  L A N D S L I D E
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Wayne Simmons interviews MEGAMUNDEN, illustrator of the Tattoo Tarot

  instagram.com/megamunden
megamunden.com
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T
attoo and tarot make great 

bedfellows. 

Some of the most famous 

tarot decks out there, such 

as the Marseilles style or Oswald Wirth 

tarot or indeed Pamela Coleman-

Smith's iconic illustrations in the Rider 

Waite Smith deck, are not dissimilar in 

style to traditional tattoo flash. It’s no 

surprise, then, to see some contempo-

rary tarot decks, such as the Bonfire 

Tarot or Lana Zellner’s Eight Coins’ 

Tarot, riing pretty heavily on this con-

cept. Laurence King’s Tattoo Tarot is 

the latest and arguably most authentic 

looking flash-inspired deck yet.

Laying all of my own cards on the 

table, I’ll admit to being something of 

a tarot nerd as well as tattoo nerd, hav-

ing collected decks for over a decade. 

I’ve also some history with the occult 

in general, it being the focus of my dis-

sertation at uni (a long, long time ago). 

Rather fittingly, this all came up dur-

ing a conversation I had recently with 

Brazilian artist, Renan Batista, a fellow 

dabbler in the dark arts shall we say. 

The two of us got talking about the pro-

cess of tattooing and both came to con-

clusion that this in itself is somewhat 

occultic: Renan described making a 

tattoo as ‘the perfect alchemy’, creating 

beautiful artwork, a tattoo to be treas-

ured, out of the base metal of skin.

For Ollie Munden, aka the illustra-

tor MEGAMUNDEN who worked on 

The set contains the 78 cards of the 

tarot deck, luxuriously packaged in a gift 

box. A 28-page booklet explains how to 

interpret the cards and conduct your 

own readings.

Publisher: Laurence King Publishing 

ISBN: 9781786272058 

Weight: 450 g 

Dimensions: 161 x 110 x 53 mm

I N K  &  I N T U I T I O N
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the Tattoo Tarot, none of this occultic mumbo 

jumbo resonates so much. His interest in the 

project is from a purely aesthetic point of view. 

His CV sees him move through several graphic 

design companies including the hugely success-

ful ILOVEDUST, working with everyone from 

Nike and Red Bull to Microsoft Xbox. 

“I didn’t know too much about tarot and by 

no means do I claim to be any kind of expert 

now,” he tells me. “Laurence King teamed me 

up with a professional tarot reader, Diana Mc-

Mahon Collis, and we worked together on the 

project. She gave breakdowns of the meanings 

of each card, and then, looking closely at the 

iconography of the Marseille deck, I created 

tattoo style versions of each design. Diane vet-

ted these and we collaborated on any tweaks 

that helped strengthen the legibility of the 

read.” Ollie was primarily concerned with the 

tattoo side of things, wanting to ensure each 

card felt true to its old school, traditional 

roots. “We had our challenges, but together, 

and along with LK, we created something eve-

ryone is happy with.”

It wasn’t Ollie’s first project with Laurence 

King, or indeed his first tattoo-focused project. 

His work with ILOVEDUST involved a lot of 

travelling to the US, painting large murals for 

the likes of Camaro and fashion designer, Karl 

We had our challenges, but 
together we created something 
everyone is happy with
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Lagerfeld, as well as the Monaco Grand 

Prix. Ollie feels that American culture 

in general, their sports team iconog-

raphy and tattoo styles, helped shaped 

his own style of art and he soon became 

known within the business world as 

the ‘tattoo’ guy.  

“A Dutch company recommended me to Laurence King. They 

had told them that I was an illustrator that drew a lot of tattoo 

style artwork. The email came through asking if I’d be inter-

ested in doing a 100 page book of tattoo flash pieces that would 

be turned into a colouring book. I knew it would be an opportu-

nity to practice drawing tattoos over and over, 

which really appealed to me. I also knew Lau-

rence King put out really nice quality books 

with special finishes and paper choices and this 

appealed, too.”

Ollie worked on the book before and after his 

day job at ILOVEDUST, burning the candle at 

both ends for the better part of a year. He teamed 

up with friend and co-worker, Johnny McCull-

och. The Tattoo Colouring Book (Laurence King, 

2013) was a success and Ollie and Johnny were 

asked to do a sequel, The Tattoo Flash Colouring 

I N K  &  I N T U I T I O N
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as dealing in similarly recognisable and 
powerful imagery as tattooing deals in
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Book which saw release in 2017. 

“I wanted to make this one a little different, 

a development from the first,” Ollie tells me. 

“I choose to focus on bold traditional tattoos 

and put my own twist on them; I based some 

of the pages on a US trip I had made so you’ll 

see little nods to different cities and land-

marks in there.”

The Tattoo Tarot sees Ollie and Johnny 

work together in a similar way to how they 

worked on the two books, Ollie handling the 

artwork and illustration, Johnny dealing with 

the design and layout side of things. For Ollie, 

this was another chance to spin his passion for 

traditional tattoo flash in a completely differ-

ent direction. Like me, he saw the tattoo and 

tarot as obvious bedfellows.

“I had actually been asked to take influence 

from the world of tarot before with other commissions, once for 

Stella Artois. I guess in general the tarot is considered as dealing 

in similarly recognisable and powerful imagery as tattooing deals 

in. So to bring tattoo and tarot together made perfect sense, two 

reference pools of powerful imagery put together would surely 

work right?”

It definitely worked for Ollie, empowering him to take his career 

as an artist to a completely new level. Since working on the Tattoo 

Tarot, Ollie has taken on an apprenticeship and is now working at 

Rock Steady Tattoo in Worthing, under the guidance of Leni and 

Laura Nikijuluw.

“It’s been a very big move for me as I’m no spring chicken,” he 

tells me. “I’m not old at 36 but I know many good tattooers, that I 

aspire to, came to it young. I hope my years of drawing on all kinds 

of surfaces and tackling many diferent kinds of design brief, and 

I guess learning to be self-disciplined, stands me in good stead to 

survive in the tattoo world.”

It’s interesting (as well as refreshing) how Ollie has chosen to 

go the traditional apprenticeship route in a time when many as-

piring tattooists forgo such in favour of teaching themselves. In 

some ways, the apprenticeship model is not unlike the old occultic 

model of initiation, where secret traditions are passed on down a 

line from adept masters. For Ollie, it was just about doing things 

properly, as he saw it.

“It was Leni that approached me about the apprenticeship, and 

after sitting with him in his studio something about the whole sce-

nario felt right. I’ve always felt nervous, I guess, being an illustrator 

that is inspired so much by tattoo style, stepping into the actual tat-

too industry. With this in mind I wanted to treat it with respect and 

go through a proper apprenticeship. I’d want peers to feel I went 

about it the right way.” 

The apprenticeship is part-time, Ollie still working at ILOVE-

DUST for half the month, then the other half at Rock Steady. 

There’s no special treatment for Ollie. In fact he’s being put to 

work in a very traditional way.

“You’ll find me in the shop mopping each day I’m in. I set up 

for the other artists, take calls and generally get used to the daily 

running of a tattoo shop. I’ve not learned to make my own needles 

yet—I want to know everything there is to know about tattooing 

but I know that comes over time. To be honest, that’s a big reali-

sation for me right now: the fact that I’m essentially starting my 

career all over again.”

Which in itself is so tarot—taking big steps in order to transform 

your life. Not only that, but Ollie’s inspiring others to do similar, 

his brother, Joshua Munden, having recently followed in his foot-

steps to join the Rock Steady team as a fellow apprentice.

Maybe some of that new age mumbo-jumbo rubbed of after all. �

To bring tattoo and tarot 
together made perfect sense, 
two reference pools of 
powerful imagery put together 
would surely work, right?
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F
or some of us, when the wild calls, we must an-

swer. Charlotte Timmons has been navigating 

the tattooing jungle for 8 years, the last 4 of 

which have seen her set-up camp at the famous 

Modern Body Art in Birmingham. A permanent resident 

tattooer at a busy studio with regular international guest 

artists, Charlotte loves that she is frequently able to pack 

up tent, wave goodbye to the Midlands and hit the road. 

Taking her talents elsewhere has become an important 

part of her approach to art—many great artists would 

agree that being pushed out of your comfort zone men-

tally, physically and geographically can be the key to 

development. As a fre-

quent travelling tattoo-

ist, Charlotte find this 

“freedom in between 

commitments” essential 

for her work, and vital 

for the flow of creativity. 

There may be challenges along the way (Charlotte shud-

ders to recount a series of unfortunate events that involve 

a failed power supply in New Zealand) but, of course, she 

agrees that the positive memories will always prevail: “as 

for my best experiences, there are too many to count”.

Every great artist is his or her biggest critic: “I feel like 

there is a lot of room for improvement [in my work]”, but 

Charlotte explains that this is an act that must be bal-

anced: “I want to keep myself motivated enough to keep 

evolving and improving, but not pushing myself so far 

that I stop enjoying what I do because I am too critical 

of my work to be satisfied with it”. Focusing on creating 

work of-skin has always 

been part of Charlotte’s 

approach—“it’s some-

thing I just have to make 

time for,” she says. “I 

don’t feel myself when I 

don’t make art… some- W
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INTO THE 

WILD
Freedom is the key to creativity, says Birmingham-

based artist and tattooist Charlotte Timmons

I DON’T FEEL MYSELF WHEN 
I DON’T MAKE ART… 

SOMETIMES DRAWING IS A 
VERY POSITIVE OUTLET FOR 
VERY NEGATIVE FEELINGS
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times drawing is a very positive outlet for 

very negative feelings.” 

As her art finds new directions on paper, 

she is able to filter these influences into her 

tattoo work—but despite this, artistic ex-

perimentations never take priority over the 

most important piece of the tattoo puzzle, 

the customer: “making a tattoo is a collabo-

rative process… I respect my customers and 

realise the weight of the commitment they’re 

making.” Recently, Charlotte has been keen 

to take on the challenge of covering scars, 

something artists may often shy away from: 

“I can report that they have all healed great, 

and I’m happy that people continue to trust 

me to do what I do.”

Charlotte’s work is clean, vibrant, enig-

matic and in a word (OK, two words)… con-

sistently flawless. She holds a firm eye on the 

development of each design, ensuring that 

ideas don’t run away with themselves, for 

I RESPECT MY CUSTOMERS AND REALISE 
THE WEIGHT OF THE COMMITMENT 

THEY’RE MAKING

I N T O  T H E  W I L D
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example: “trying to cram too many things 

into one tight space can look too busy… I will 

advise when I think there are too many ideas 

[from a customer] or if I think another artist 

would do a better job.”

 Imagery wise (as well as architecture, art 

history and arts and crafts) Charlotte’s big-

gest inspiration is the natural world. In be-

tween travel and work commitments, she’s 

passionate about hiking, visiting nature re-

serves, keeping active and getting outside. 

It’s artists like her who remind us that the 

important work is often done outside of the 

tattoo shop. Speaking of which, Charlotte is 

currently making artwork for several chari-

table causes, and often donates work directly 

to organisations “where I hope it inspires the 

people who see it and makes them feel bet-

ter,” she tells. “Research done by a neurobi-

ologist in London suggested that looking at 

art actually releases dopamine in the brain, 

which is essentially our feel good hormone. I 

think art can make people’s lives a bit bright-

er, and I think it’s important to be mindful 

of what you can do to lift people who are in 

really awful situations up in whatever way 

you’re able to, even if it’s something small 

like giving them something pretty to look at. 

People only need a tiny bit of encouragement 

sometimes!”

Amen to that. �

RESEARCH DONE BY A 
NEUROBIOLOGIST IN LONDON 
SUGGESTED THAT LOOKING AT ART 
ACTUALLY RELEASES DOPAMINE IN 
THE BRAIN…

Charlotte is planning to relocate to New York in the near future. To follow her tattoo work, she’s on Instagram @charlotte_

eleanor88, or you can purchase prints and original art directly from her Etsy store: etsy.com/uk/shop/CharlotteEleanorArt
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Since working alongside Toni Moore at The Great British Tattoo 

Show in 2014 I—Dave Perry of Revolver Tattoo Rooms—am 

fortunate enough to have also been tattooed by someone who 

I consider to be one of the UK’s foremost female artists on a 

number of occasions at her Forever Bound studio in Bristol…

The Rise and Rise of Forever Bound Tattoo Studio
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T
he last few years have been very hectic for Toni. 

Not only has she become a mother for the 

first time, to her beautiful daughter Indiana, 

but, after four years of hard work at her origi-

nal studio, she has also now moved from her original site, 

tucked away in the backstreets of Clifton, to a much big-

ger, far higher profile, high street location, where she is 

now slowly slipping back into work alongside a team of 

extremely talented young tattooists.

I think it would be fair to say that things are going from 

strength to strength for one of the tattoo world’s most 

glamorous artists. So, when I decided to get finally my 

hands tattooed a few months ago it seemed like the per-

fect opportunity to catch up with Toni, and find out just 

what has been going on since we last met:

So much has happened since you finished my back-piece. 

New family member, new studio, I thought it was about 

time we had a catch up. Let’s begin with your personal life 

for a second. The last time I saw you was over two years 

ago, and you were newly pregnant with your daughter 

Indiana. How has motherhood been for you?

It’s definitely been life changing. Having a baby is the 

most amazing experience but It has been a lot harder 

than I ever imagined. I have never felt so full of love and 

Getting back into work, as I 
imagine it is for every mum, has 
been challenging but it feels good

BACK FOR

MOORE
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B A C K  F O R  M O O R E

so inspired to be the best momma I can be for 

her. She is incredible and it blows my mind 

that I grew a human!!

And how old is Indiana now?

She is 18 months old.

It must be hard to juggle your career along 

with your new family commitments?

100%. For ten years, my life was so focused 

on my tattooing career and my shop, but now 

I have had to step away and focus my atten-

tion to raising my daughter and learning to 

be her mum! That is more important to me 

right now.

I am so lucky that I have such a great team 

at the shop and they looked after it amazingly 

when I first had Indiana. It meant that I could 

spend time at home and not worry too much.

Getting back into work, as I imagine it is for 

every mum, has been challenging but it feels 

good to be back part time,

Pleased to hear it. And how about your other 

baby? How is Niles? (Toni’s Boston Terrier)

Old and squinty!

As if things weren’t tough enough you also 

decided to move home and move studio at 

around the same time. You don’t do things by 

halves do you?

It hasn’t been ideal, but it is what it is. We 

are renovating our home and my partner has 

started a new business. We aren’t ones to sit 

back and take the easy route, you have to work 

hard for things you want to achieve in life. It’s 

been tough but there are a lot of people out 

there that have it a damn sight harder than us!

How long was Forever Bound at its old address?

We worked from there for 4 years

Was it a case of outgrowing the previous 

building?

It was just time to move on. The shop at Chan-

dos Road was a great starting point for the 

studio, but it was time for bigger and better.

So business has been good?

Yeah. I never imagined it would grow like this.

I must admit the new studio on White Ladies 

Road in Clifton certainly seems to have a lot 

more potential for growth...

The location is amazing. There is such a 

great mix of independent businesses along 

the road and we are only a few minutes’ walk 

I always find conventions a tough one. I have a love/
hate relationship with them
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Molly Rose is killing it with her black and 

grey work. I had tattooed her a few times 

whilst working in Bath and knew she would 

be a great addition to the shop. I never imag-

ined what a great friend she would also turn 

into and I’m so happy she agreed to join us at 

Forever Bound. Her black and grey work goes 

from strength to strength and she is working 

on some truly beautiful pieces.

Joe Lumbard has an awesome take on tra-

ditional Japanese work. It’s refreshing to see 

an artist developing his own style, instead of 

following what others are already doing. He 

also has a great ability to adapt to most styles, 

and has been working on some sick lettering. 

Samantha Miles is our newest member. She 

has a passion for colour realism and portrait 

work. She also loves heavy metal, so how could 

I say no when she asked to work at the shop!

I have such a great and varied team. Every-

one gets along so well, I couldn’t have asked 

for a better crew!

And what about your plans for the future?

I plan for this move to be our forever home. I 

want to make sure my artists are happy and 

I stare at my phone and my laptop enough, I don’t 
need to stare into a tablet too…

from The Downs Park.

The studio itself is now much more of a 

street shop, although we very much still work 

on an appointment basis. 

It wasn’t my intention to take on such a 

prominent location on a busy street but I fell 

in love with the property and the location as 

soon as I saw it!

And of course you have plans for the down-

stairs area too?

Work has just begun on the basement level, 

which will have a much more private tattoo 

space (like Chandos Road). We will be ofering 

piercing, in a newly furbished room too. Hope-

fully this won’t take too long to be completed. 

I think the last time I was with you, you were 

pretty much flying solo, but now it seems like 

you have a wonderfully talented team work-

ing alongside you in the new studio. I think I 

counted five artists including yourself when I 

was up. Who are the new Forever Bound team?

My longest member is Alice SB. She was my 

apprentice shortly after I opened Forever 

Bound, but is now flying with her tattooing. 

She’s doing better than I had ever hoped for, 

and in such a short space of time. Focusing 

on traditional work. She has such an amaz-

ing career ahead of her!
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love working at the shop, and that clients 

continue to come back.

We talked a little bit about convention work 

while you were tattooing me, and how neither 

of us have done a lot of it of late. Do you plan to 

get back on the road a little more in the months 

ahead or are your priorities more anchored in 

family and your business these days?

I always find conventions a tough one. I have 

a love/hate relationship with them. We will defi-

nitely be doing a couple UK ones as a studio next 

year, which ones I’m not sure yet. But my fam-

ily takes priority for me currently and I want to 

spend as much time with them as possible.

Tell me more about your artwork. What kind 

of work are you most enjoying taking on at the 

moment? And what would you like more of?

Very unintentionally, I have been doing more 

and more black and grey work. Stylised real-

ism and lettering.

I have found it extremely hard to make 

time for my own artwork. I have done a few 

pencil drawings when I have had time, but 

looking after my daughter and running the 

shop takes up pretty much all of my time. I 

have to focus on that before I have the luxu-

ry of focusing on my artwork.

Do you still find time to paint?

I don’t have time to paint at the moment ei-

ther but I’m hoping to get back into it as soon 

as the new shop is settled. I’d like to get back 

into working with oil paints.

And I see you’ve resisted the pressure to switch 

to a tablet for sketching and designing...

B A C K  F O R  M O O R E
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I love drawing in pencil on paper, so why 

change it? I stare at my phone and my laptop 

enough, I don’t need to stare into a tablet too.

But you do have a website, so you are kind 

moving into the 21st Century?

After 4 years I thought it was time we had a 

website! Ha!

And you still use your old D20 rotary. Would you 

say you are something of a creature of habit?

To be honest, after taking nearly a year 

out of tattooing to have Indiana, and then 

spending endlessly on moving studios, I 

haven’t had the opportunity to buy any 

new machines for a while now. It’s kill-

ing me and I can’t wait to get my hands on 

something new!

And of course we have to talk about your 

own tattoos, what plans do you have for 

your own body? I see you have been lasering 

your right arm there…

Yes, although it’s finding the time. I am starting 

my new sleeve with Sneaky Mitch at the end of 

the year, and I have a few more little pieces in 

the pipeline. There are so many talented art-

ists out there but my space is so limited now, 

there may be some more lasering to be had!

How did you find the process? Painful?

The laser is horrible but worth it.

You used to do a lot of high profile photo-

shoots and tattoo modelling back in your 

earlier days. Are there any pictures you look 

back on at all and cringe at? Would you ever 

do glamorous shoots with photographers 

again in the future? Or are those days be-

hind you now?

Not at all. I have changed an awful lot since I 

did those shoots but that was me in my ear-

ly 20s and it was fun, but I would like to do 

more in the future.

When was the last time you saw a copy 

of your chest tattoo (probably the most 

famous chest piece in the tattoo world) on 

someone else?

I’ve given up caring. Tim and I laugh about it now.

And finally, for anybody wanting to get tat-

tooed by you, how long is your waiting list 

right now? And how is it best for people to 

get in touch?

As I’m only back in the studio part time, my 

diary gets pretty booked up. And I don’t take 

on much new work. The best way is to email 

me, tonitattoo@hotmail.co.uk. �

181 Whiteladies Road
Clifton
Bristol
BS8 2RY
t: 0117 9706126
foreverboundtattoostudio.co.uk

 forever.bound.tattoo
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Last month we discussed the power of social media, including the 
science behind dopamine loops and the addictive response created. 
The numbers associated with social media usage can be staggering, 

and can make us feel as if we live in an apocalyptic time

H
ere’s a quick rundown on 

those statistics from last 

month. As of 2018, the total 

worldwide population is 7.6 

billion people, with 3.1 billion people—

roughly one-third of the global popula-

tion—using social media. Every 15 sec-

onds there is a new user to social media. 

On Instagram, over 95 million photos 

are uploaded every day, receiving 4.2 bil-

lion Likes per day. More than 40 billion 

photos have been shared on instagram 

so far. Facebook has 6 new profiles cre-

ated every second, and Facebook now sees 8 billion av-

erage daily video views from 500 million users. If com-

pared to the size of a country, Twitter would be the 12th 

largest in the world. Social media is a growing creature, 

one that is also financially beneficial, even down to some 

independent business owners. The quick pace that my ca-

reer grew, along with the careers of many other tattooers, 

was largely to do with this same internet creature. With 

the freedom of creating independent business, the other 

side of that coin also holds danger.  With 

social media creating Dopamine Loops 

and the need for constant validation, this 

can take a psychological toll on those in-

volved, including the tattooers that use 

it as an everyday part of their career. Is 

it all doom and gloom, or could an idea 

we touched on last month be the key to 

unlock a positive usage of social media, 

and a way to look at the world in general? 

That key could be Dunbar’s number. 

To refresh you from last month, in 

1990, British anthropologist Robin Dun-

bar proposed a suggested cognitive limit to the number 

of people with whom one can keep stable social rela-

tionships; these are relationships in which an individual 

knows who each person is and how each person relates 

to every other person in their circle. Dunbar’s study used 

the average human brain size, and extrapolating from 

the results of primates, Dunbar proposed that humans 

can comfortably maintain only 150 stable relationships. 

This number has been studied and challenged over the 



years, especially with the introduction of social media to 

our modern world. Could the key to the mass frenzy of 

the human condition and group-think be focusing down 

to small communities, instead of numbers that we truly 

can’t comprehend? What if we changed our focus from 

an obtuse, unrealistic number of “likes”, to the personal 

interaction with an individual? Let’s 

look at how social media has changed 

the lives of individuals from one on 

one interactions.

Doctors thought Deborah Kogan’s 

4-year-old son, Leo, had a strep infec-

tion, but when his face swelled to un-

recognisable proportions, Kogan had 

no clue where to turn. Within a few 

minutes of posting a photo of the sick 

child on Facebook, Kogan received a 

phone call from a social media con-

tact, urging her to rush the boy to the 

hospital. The Facebook friend’s son 

had had a rare autoimmune disor-

der called Kawasaki Disease, and she 

was convinced that Leo had the same 

thing. Kogan was tempted to ignore 
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this warning, then two doctors in her social network con-

tacted her with the same thought. At the hospital, Leo was 

diagnosed with Kawasaki Disease, and although he suf-

fered liver and heart damage, his life was spared.

An Australian woman looked to a mothers’ Facebook 

group for help identifying a red lump on her toddler’s 

head. The photo the woman posted 

did not look alarming, just a little 

swelling behind the ear. Her friends 

urged her to take 21-month-old Gra-

cie to the hospital immediately. Some 

group members had correctly pegged 

the swelling as mastoiditis, an infec-

tion that can lead to hearing loss, 

meningitis or even a brain abscess. 

At the hospital, Gracie had surgery, 

with doctors drilling into her skull to 

relieve swelling pressure. She made a 

full recovery.

Across the world, another toddler 

named Grace was also saved when 

her picture was posted on Facebook, 

but her parents didn’t even know she 

was sick. Michele Freeman uploaded 

THE QUICK PACE THAT MY CAREER GREW, ALONG WITH THE CAREERS OF MANY OTHER 
TATTOOERS, WAS LARGELY TO DO WITH THIS SAME INTERNET CREATURE
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an everyday snapshot of her daughter, and a friend who 

was a paediatric nurse noticed something odd about the 

child’s eyes. One of the child’s eyes reflected red light, as 

is common in flash photos, while the other eye looked 

white. Warned by her friend, Freeman had her daughter 

examined, and Grace was diagnosed with retinoblastoma, 

a form of cancer. She lost her vision in the afected eye, 

but the cancer was treated before it could spread.

Mary Evelyn knew her son would have spina bifida 

before he was born. She joined some online groups for 

parents of such children, thinking that this would help 

her family adjust. After bringing the baby home from 

the hospital, Evelyn noticed that he took long pauses be-

tween breaths while he slept. Her paediatrician said it 

was normal, but she was uneasy. So Evelyn posted about 

the issue online, and was urged to take a video to show 

medical professionals. She did, and the video got the baby 

admitted to the hospital, where he was later diagnosed 

with obstructive sleep apnea and eventually needed a 

tracheotomy.

Here is one last case where a woman says that social 

media saved her life. Natalie Embry’s condition is so rare, 

it afects only 1 in 10 million. After more than 30 years and 

trying to diagnosis it, Facebook is what helped lead her 

to it. Over the years Natalie felt like there was something 

wrong, that her body wasn’t acting correctly. Doctor af-

ter doctor would examine her, but a diagnosis was always 

something they couldn’t find. When Natalie joined Fa-

cebook she started seeing pictures that looked like her, 

and hearing stories that seemed all too familiar. She felt, 

in her words, like she was looking at “a tribe that I (she) 

definitely belonged to.” This lead her to her diagnosis of 

Lipodystrophy, a rare metabolic disorder that causes im-

proper storage of fat.

COULD THE KEY TO THE MASS FRENZY OF THE HUMAN CONDITION AND GROUP-THINK 
BE FOCUSING DOWN TO SMALL COMMUNITIES, INSTEAD OF NUMBERS THAT WE TRULY 
CAN’T COMPREHEND?
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I FEEL AS THOUGH I HEAR THE SAME CAUTIONARY TALE FROM DIFFERENT TATTOOERS 
AND CLIENTS ABOUT AFOREMENTIONED “INSTA-FAMOUS” MONSTER WITHIN THE 
TATTOO COMMUNITY

Embry connected with a woman through a closed Fa-

cebook group, learning she was in the same state as her, 

and they were the only two people in Indiana living with 

the disease.

“Because of my Facebook friend I got into this doctor and 

I wouldn’t be here today if it weren’t for what I had learned 

on that Facebook page,” Embry says.

Social media, Facebook in particular, helped Embry 

find a group she could connect to that knew what she 

was going through, and ultimately led her to a doctor 

that could properly diagnose it. Rare diseases such as 

Embry’s can create a feeling of isolation for those sufer-

ing through them, but with social media, Embry found a 

community that changed her life. That small community 

of similar people made all the diference.

When looking back at the theory of Dunbar’s Number 

we are presented with this idea that humans thrive on a 

limited number of interactions. We have seen that there 

are cases around the world where those limited num-

bers of people, those small tightly knit communities, are 

found online. Not only did these communities help the 

participants feel accepted, but in many cases, saved their 

lives. Could this be the key to breaking up the poisons of 

mindless Dopamine loops, intentional communities that 

do something we all need: to talk, to communicate. We 

long for that human connection, in essence, it is the one 

thing we need most in life. 

According to Ginny Graves, “crowdsourcing ” and 

“crowdfunding” on social media allows people to collec-

tively accomplish a goal. A mother was able to find a kidney 

donor for her sick child by posting a video on her Facebook 

page. Planethunters.org, a science social media site, have 

discovered new planets via crowdsourcing. Crowdrise, a 

social network devoted to crowdsourcing volunteers and 

crowdfunding charity projects, raised $845,989 in the 18 

days following Hurricane Sandy. Pencils of Promise used 

social media for crowd funding, which has helped the non-

profit build 329 schools and educate 33,000 children.

Humanity has a habit of creating faceless monsters to 

take the blame for our own actions. We create the corpo-

rate boogey man that is taking all our tax money, or politi-

cal group that is trying to destroy our way of life. Social 

media has become one of those boogey men, creating the 

antagonists monsters that are the “insta-famous” and the 

“trolls” that rip them down.

I feel as though I hear the same cautionary tale from 

different tattooers and clients about aforementioned 

“insta-famous” monster within the tattoo community. 
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From the outside it looks as if the focus is on numbers, 

followers and likes; a self-centred viewpoint. Yet from the 

inside, many are in a search for validation and a feeling 

of being seen for the hard work they put into everything, 

and being part of a community of people. As human be-

ings we can only comprehend so much, and it starts to 

make sense why zen masters for thousands of years have 

said to focus on the present, it’s all we have, but it’s also 

all we can really know. We can only truly process the now, 

and the person in front of us in that moment. Social me-

dia can become a monster of incomprehensible numbers, 

feeding self hate and doubt, clouding our vision of the op-

portunities truly in front of us. When we step back we can 

see that it also gives us an opportunity to add members to 

our small communities from across the world; but just as 

with any power, it can come at a cost if it goes unchecked. 

We live in a time where the world is at our finger tips. 

We carry devices that contain all the information we 

could ever imagine, devices just sitting in our pockets. 

We can look at works of art, and see tattoos from tattoo-

ists in real time, as they are finished, from the bustling 

streets of London, to the mountains of Kentucky. We 

have the opportunity for true interaction within a com-

munity of people, that as we learned earlier, could save 

our lives. Humanity has a way of taking beautiful ideas 

and then running amuck. Everything has to be bigger, 

faster, tougher, newer, brighter, prettier, more and more, 

until we have completely destroyed everything that we 

knew and loved. Will the end of our tattoo community be 

at our own hands? 

No, tattooing is greater than you or me. 

I have heard for years about the pending tattoo apoca-

lypse, “the end is nigh” has been said for almost as long 

as the patent for Samuel O’Reilly’s Tattoo Machine. What 

if we just slowed that train down, stopped for a second, 

and looked at the people in the chair across from us. If 

we truly stopped and looked, opened up and understood 

the brevity of the ancient practice we are graced with be-

ing a part of, maybe we could avert that apocalypse, and 

remind ourselves that the only thing that matters is the 

tattoo we are doing at that moment. Your client may have 

found you on social media, or may have heard about you 

from their barber, but they are here now. They are not a 

“like”, a “view”, or whatever dopamine interaction, they 

are the real thing. The greatest part of tattooing is that 

it hurts like hell, and that throws our mind into what re-

ally matters, the now. No matter how it all turns out, I am 

grateful to social media for the career I have, but in the 

end, that career is only because of the person that is sit-

ting in the chair across from me. �

YOUR CLIENT MAY HAVE FOUND YOU ON SOCIAL MEDIA, OR MAY HAVE HEARD ABOUT 
YOU FROM THEIR BARBER, BUT THEY ARE HERE NOW
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Take Liam Howlett of The Prodigy, Mo Coppoletta of The Family Business, 

add Doom-Head’s Richard Brake, a splash of ink, a dash of body 

modification, and blend well. The result is Perfect Skin: a film about 

art, obsession, and the fine line between creativity and madness. 

K
evin Chicken is the man behind 

the movie which premiered at 

London’s FrightFest this sum-

mer. It also takes London as its 

backdrop, following the tale of a young Pol-

ish woman, Katia (Natalia Kostrzewa) and 

an ageing tattoo artist, Bob (Richard Brake), 

who is looking for the perfect canvas on 

which to create his final masterpiece. 

What follows is not what you expect. None 

of the characters are black-and-white, good 

or bad. Katia isn’t an innocent. Bob isn’t a 

monster. In fact one of the highlights of the 

film is the way that both characters evolve 

while remaining utterly believable. “When 

I first read the script”, Richard Brake says, 

“I was struck by Bob’s complexities. It could 

have been so easy to see Bob as some crazy 

psychopath, but he’s not. Then I met Kevin 

and he felt exactly the same. Kevin really 

wanted to make a very psychologically com-

plex, character driven film, like early Hitch-

cock or those late ’60s British thrillers like 

Peeping Tom. I did a lot of work creating the 

character before shooting—I always do—

then I just fully trusted Kevin to mould the 

film and performance. I think so much of a 

performance depends on the director. That’s 

why I love working with talented people like 

Kevin and Rob Zombie. I feel safe with them."  

Perfect Skin is a film in which the psycho-

logical aspects of the story take centre stage. 

Think Psycho, Frenzy, Whatever Happened 

to Baby Jane—all very dark films but all 

Kevin really wanted to make a 
very psychologically complex, 
character driven film, like early 
Hitchcock or those late ’60s 
British thrillers like Peeping Tom

perfect
skin
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character-led and reliant on strong, central 

performances. Thankfully, it never descends 

into torture-porn. Kevin:

“It was really important to all of us in-

volved in Perfect Skin that it never became 

that or had the usual ‘horror’ passive female 

lead. It's easy to create shocks and shoot 

gore. It’s much harder to create completely 

real and believable characters in a genre film, 

but I believe that's what we have achieved. I 

wanted the audience to follow characters 

that are complex and allow them to have a 

level of sympathy and understanding for 

Bob's obsession. To do that, we had to create 

completely rounded and interesting charac-

ters. That was there, in part, in the script but 

the incredible talent of the two leads and the 

chemistry between them really brought Bob 

and Katia to life. Although we tried to shoot 

in order, it took incredible focus from Natalia 

and Richard to keep their characters pitch-

perfect for every scene. The way that Richard 

keeps the viewers sympathy throughout and 

Natalia’s transformation from a selfish user 

to a warrior-survivor were the highlights of 

the filming process to me.”

The Creative Spark
The spark of inspiration that became Perfect 

Skin was a late-night documentary about 

A simple way I’ve always 
described it is a retelling of the 
Frankenstein story. Both are 
about obsession but instead of 
being about science this one is 
about art
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extreme body modification. As horror fan, 

Kevin was used to viewing visceral scenes, 

but for some reason this imagery burnt itself 

into his subconscious. It also threw up some 

interesting questions: about beauty, about 

creating art through pain, and about how so-

ciety views tattooing. Why, for instance, is it 

acceptable to to have plastic surgery that we 

know doesn’t look real or natural, but, when 

it comes to people choosing to turn their 

bodies into works of art, they’re often seen as 

somehow damaged.

“I think”, Kevin comments, “that all stories 

come about from the author asking ‘what if ’ 

and that's how this film started: what if a tat-

too artist had an obsession about finding a 

perfect blank canvas to create his greatest 

work and this obsession becoming a reality. A 

simple way I’ve always described it is a retell-

ing of the Frankenstein story. Both are about 

obsession but instead of being about science 

this one is about art.”

The film is tense and visually striking, with 

a muted palette chosen both as a reflection of 

Bob’s mood and to enhance the impact of the 

art. “Tattooing is as much of a star of the film 

as our two lead actors. The only way we can 

hold the viewers’ sympathy for Bob is for us 

to see the beauty in his creation. There are 

moments in the film where I really want peo-

ple to go ‘wow she looks amazing’ and be able 

to see what Bob sees.”

The tattoos themselves— which definitely 

do evoke that ‘wow’ moment Kevin hoped 

for—were created by The Family Business, 

headed up by Mo Coppoletta and a team 

Tattooing is as much of a star of 
the film as our two lead actors
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comprised of Diletta Lembo, Ricky Williams, 

Fredy Ricca and Fredrik Reinel. And the rela-

tionship between Kevin and Mo added a heap 

of creative fuel to the fire. 

From their initial meeting it was clear that 

Mo had a real grasp, not only of the story but 

of the character of Bob. It was his idea that 

Bob’s masterpiece should have a melanchol-

ic, Memento Mori style to reflect the mind-

set of a man who is coming to terms with his 

own mortality. As the film was based in Lon-

don, Mo also suggested that Katia’s body suit 

should have London-Victoriana vibe. The 

Family Business studio even makes an appear-

ance onscreen with all the tattoo parlour shots 

taking place in Mo’s Exmouth Market shop.

Learning To Fake It
Richard Brake, is no stranger to ink. His 

Doom-Head character is a popular tattoo 

subject. He sports quite a collection of his 

own ink too. “I have my kids name’s tattooed 

onto me. One is on my lower back, and the 

other on my forearm. I also have a lyrics to 

a Cure song spread across the top half of my 

back. I’m more into words than pictures, I 

guess. It was a stroke of luck I chose a very 

obscure old English font for the forearm tat-

too. It’s impossible to make out that it says 

‘Henry’. So it rarely gets covered up by make 

up artists when I’m filming. It just looks like 

some crazy gothic writing. Kind of fits a lot of 

the characters I play. We even used it in Per-

fect Skin.”

However, learning to look at home behind 

a tattoo needle was a whole new challenge. 

“It’s such an incredible art and skill. I have so 

much respect for tattoo artists. I had about 

three weeks to prepare, so I spent a lot of 

time shadowing and learning from the artists 
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at Mo Coppoletta’s Family Business in Lon-

don. I could not have done it without them. 

They were very patient with the skinny ac-

tor hanging around their shop, day after day, 

asking stupid questions. I learned as much as 

I could. I completely immersed myself in it, 

practicing daily—without a needle of course. 

No one in their right mind would let me near 

them with a needle! I really wanted to make 

sure I looked authentic. Like someone who 

had been doing this work his whole life. Not 

easy in three weeks. But I couldn’t have done 

it without those guys at Family Business. I 

hope the pros out there who watch the film 

aren’t disappointed.” 

For many of us, art and obsession are a fine 

line. Have the guys ever felt themselves drift-

ing into obsession? Kevin: “I think you have 

to be obsessed to be a first time director and 

get a feature financed and made in this coun-

try. It's taken around six years from the initial 

idea. We got there in the end, just don’t check 

my cellar, you don’t know who or what you’ll 

find down there!” Richard? “Everyday. Hon-

estly. Everyday. It’s a curse and a blessing! But 

I wouldn’t want to live any other way.” �

I learned as much as I could. I 
completely immersed myself in it, 
practicing daily—without a needle 
of course. No one in their right 
mind would let me near them with 
a needle!

P E R F E C T  S K I N
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Daryl Healy
Jen Mogg

Ashley Saunders

Daryl Healey



Dale McGovern

Dale McGovern

Jon Potter

Madeleine June
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Robert Sedgebeer

Ryan Woodrup

Roberto Poliri

Roberto Poliri



Nick Brooks

Ryan Woodrup
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Shaun Maddy

Nick Brooks
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Mr White Snake Tattoo

Katy Sarsfield

Elvakdas Gulbinas
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Chris Dreadfulrat Mark Hookway-Jones

Mark Hookway-Jones

Madeleine June



Theresa Vallet

Steven Mostyn

Shaun Maddy
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Vicki Carpenter



Mike Wall
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studio listings

If you would like to be listed in the Skin Shots directory, contact 
Sarah on 01244 886029 or email  sarah@skindeep.co.uk 

Full  details available on www.skindeep.co.uk/advertising

S C O T L A N D

Blue Box - Dunfermline
Tel: 01383736829 | 07837 902352

bushman Ink - Whitburn
Tel: 01501 228086     Bushman Ink 

Tattoo &  Piercing Studio

Creation Tattoo - Dunfermline
Tel: 01383 622912

www.creationtattoo.co.uk   

Elgin High Street Tattoos - Elgin
Tel: 01343 544919

 ELGIN HIGH STREET TATTOO SHOP.

Inverness Tattoo Centre - Inverness
Tel: 01463 711149

 INVERNESS TATTOO CENTRE

Plus 48 Tattoo - edinburgh
Tel: 0131 553 1116    
dominikaszymczyktatto

The Ink Minx - Montrose
Tel: 01674 678989

 Ink Minx Tattoos    

TJ's Tattoo Studio - Kilmarnock
Tel: 01563 551599    
www.tjs-studio.co.uk

N O R T H E R N  I R E L A N D

Artistic Tattoo - Belfast
Tel: 0289 045 9575

 Artistic Tattoo Belfast

Dark Angel Tattoo Studio - Belfast
Tel: 0289 022 0750   

www.darkangeltattoos.com

Jack's Tattoos - Portadown
Tel: 0283 839 8790

 Jackstattoos Portadown

Joker Tattoo Studio - Belfast
Tel: 02890 314 280  &  07803 628967     

www.jokertattoo.co.uk   

ADDICTION TATTOO AND PIERCING – BANGOR

Tattoos by Rebekah & Kat Kirk Piercings by: Greg
10a Quay Street, Bangor, County Down, BT20 5ED

Tel: 07769 532 606 
Email:  addictiontattooBANGOR@GMAIL.COM

addictiontattoobangor

ELECTRIC ARTZ TATTOOS—GLASGOW

Tattoos by Delboi, Chris Dreadfullrat, Paul Rogers & Laura LuvTea
504 Duke Street, Glasgow, G31 1QG

Tel: 0141 556 4455
Email:  electricartz@live.co.uk

@electricartz @electricartztattoos

www.electricartz.co.uk
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State Of The Arts Tattoos- Dungannon
Tel: 02887 238232  &  07864256026 

www.stateoftheartstattoo.com

E I R E

 

Nine Lives - Bray
Tel: 00353 1276 1592  NINELivesTattoo 

N O R T H  W E S T

 

Electric Kicks - Pontefract
Tel: 07725 029567   www.

electrickickstattoostudio.co.uk

Evolve Tattoos - Lancaster
Tel: 01524 66437   

 Evolve Tattoo Studio

Evolved Tattoo 
bowness-on-windermere

Tel: 01539 447714

Hello Sailor - Blackpool
Tel: 01253 752032

 Hello Sailor tattoo Studio

INKDEN TATTOO STUDIO—BLACKPOOL
Tel: 07851366835 

Kellys Tattoos - Chester
Tel: 01244 376800   

Mad Tatter Designs - Manchester
Tel: 07803 525321    

 Mad Tatter Designs

Naughty Needles - Bolton
Tel: 01204 493529   

www.naughtyneedles.co.uk

Obsidian - Wallasey-Merseyside
Tel: 0151 630 5613  
www.obsidiantattoo.uk

Resident Needle Tattoo Studio - Stockport
Tel: 0161 406 0576   
www.residentneedle.co.uk

Skin Fantasy - Burnley
Tel: 01282 424566   

www.skinfantasyburnley.co.uk

Steel Rain Tattoo Studio - Brighouse
Tel: 01484 401 350   

www.steelraintattoos.co.uk

Tattoo-Zone for Steve Tat 2 Ltd - Preston
Tel: 01772 556785

www.stevetat2ltd.co.uk

Wild Rose Tattoos - Manchester
Tel:  07706 593081  

www.wildrosetattoos.com

N O R T H  E A S T

2001 AD Tattoo Studio - Leeds
Tel: 0113 240 3412  

www.2001adtattoodesign.com

ABH Tattooing - Scunthorpe
Tel: 01724 856689

 Abh Tattooing Scunny

B# Tattoos - Leeds
Tel: 0113 287 2526   

www.b-sharp-tattoos.co.uk

Black Label Tattoo Studio
21-23 BRIDGE STREET • LOCKWOOD
HUDDERSFIELD Tel : 01484 306201

Garghoyle Tattoos - Elland
Tel : 01422 373 666

 GarghoyleTattooStudio

Gothika Tattoos - Redcar
Tel: 01642498572   
 Gothika TattooRedcar

Ian Petrie Tattoo Artist  
Tel: 01652 651700

www.tattooartistsscunthorpe.co.uk

Ian Petrie Tattoo Artist  
Tel: 01652 651700

www.tattooartistsscunthorpe.co.uk

Made from Beyond Tattoo - Hartlepool
Tel: 07553 913171   

 made from beyond tattoo studio

SKINZ TATTOO STUDIO — LEEDS

Tattoos by Mr Lee, Jamie Steward, Von Ryan, Judd, Gemma Taylor
Piercing & Laser Removal by Emma

Station Buildings, 318-322 Stanningley Road, Leeds, LS13 3EG
Tel: 0113 204 7848  info@leedstattoostudio.com

@SkinzStudio @skinztattoostudio

www.leedstattoostudio.com
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Paradise Tattoos & Body Art Studio 
Ltd - Halifax    Tel: 01422 300920 

 Paradise 2 Tattoo Studio

Rich Peel @ Scorpio Tattoo Studio 
- Selby   Tel: 01757 705335

Rich Peel Tattoo artist

Rumple Ink Skin - Middlesbrough
Tel: 07850 250029   

 Rumpleinkskin Tatts Middlesbrough

Second 2 None - Rotherham 
Tel: 01709 380069  &  07879 268745

 Simon Secondtonone Grayson

Talisman Tattoo Art  Studio - York
Tel: 01904 636462    
 Talisman Tattoostudio

Tat2 Station - Newcastle-Upon-Tyne
Tel: 0191 232 8491   

www.tattoostation.co.uk

Tattoo Junkies - Pontefract 
Tel: 01977 651144   

www.tattoojunkies.co.uk

Twisted Arts Studio - Skeeby
Tel: 01748 822100    

www.Twisted-Arts-Tattoo.co.uk

Valonia Tattoos - South Shields
Tel: 07794 045917   
www.valoniatattoos.co.uk

Viking Tattoo Studio - Tyne and Wear 
Tel: 0191 420 1977   

www.vikingtattoostudio.co.uk

Wiseguys Ink - Rotherham
Tel: 01709 820192   
www.wiseguysink.co.uk

W A L E S

Lasting Impressions Tattoo Studio 
- Pontypool   

 Tel: 07783 608782  &  01495  751337

Living Colour - Cwmbran
Tel: 01633 867676
 Living Colour Tattoo

Physical Graffiti - Cardiff
Tel: 0292 048 1428    

www.phyicalgraffiti.co.uk

Pleasure or Pain Productions - Aberdare
Tel: 01685 875252   

www.pleasureorpainproductions.co.uk

Pretty Hot & Tattoo'd - Bridgend
Tel: 01656 858967   
 Pretty Hot & Tattoo'd

The Tattoo Shop - chepstow
Tel: 01291 628620

Tribal Dragon Tattoo Studio - 
aberaeron   Tel: 01545 571140

 Tribal Dragon tattoo studio

TWISTED FATE – DONCASTER

Tattoos by Lauris Vinbergs 
81 St Sepulchre Gate , Doncaster, DN1 1RX

tel: 07514481866
twistedfatedoncaster@hotmail.com

Twistedfate Doncaster Lauris Vinbergs Tattoo

Lauris_Vinbergs 

SUNDERLAND BODY ART TATTOO & BODY PIERCING STUDIO

ABIGAIL ROSE, JAKE SIMPSON, GRANT BEAGHAN AND JOHN COLLEDGE
Piercings by Charlie Wilson. Laser Tattoo Removal Available

12 Stockton Terrace, Grangetown, Sunderland, Tyne & Wear, SR2 9RQ
Tel: 0191 565 6595    enquiries@sunderlandbodyart.com 

www.sunderlandbodyart.com

sunderland body art

PERMANENTLY PERFECT — LEEDS

Tattoo & Piercing 
Tattoos by Jenny - also does 

Cosmetic Tattooing 
piercing by jess

Tel: 07955 804 904
permanentlyperfect 

tattoo@gmail.com

D I R E C T O R Y
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SOTA CUSTOM TATTOO — LLANTWIT MAJOR

Tattoos by Matt Faulkner
1A Barons Close House, East Street, Llantwit Major,

Vale of Glamorgan, CF61 1XY
Tel: 01446 795785   sotatattoo@yahoo.co.uk   SOTA Tattoo Co.

www.sota-ink.co.uk

Wrexham Ink - Wrexham
Tel: 01978 290876   
www.wrexhamink.com

W E S T  M I D L A N D S

Bespoke Ink - Birmingham
Tel: 0121 474 3711  bespoke ink

Big Wills Tattoos TEL: 01543898766
@ BIGWILLSTATTOOSTUDIO

WWW.BIGWILLSTATTOOS.CO.UK

Lucky 7s - Droitwich
Tel: 01905 774740   

www.lucky7stattoo.co.uk

Mwilx Tattoos - Telford
tel: 01952 587841 

www.bossink.co.uk

Native Elements Art & Tattoo Studio
Coventry

Tel: 0771 256 5729  

Nevermore Tattoo Parlour - Daventry
Tel: 01327 876350   

 Nevermore Tattoo

Opulent Ink - Wolverhampton
Tel: 01902 424834

www.opulentink.com

Rendition - Nuneaton
Tel: 02476 325656

 Point Made Tattoo-Studio Nuneaton

Scottatattoo - Worcester
Tel: 01905 748818   

www.scottatattoo.com

Sweet Tattoos - Nuneaton
Tel: 024 7639 5311   

 Sweet Tattoos

Tailored Tattoo and Piercing studio 
- Swadlincote    Tel: 07568 347 663

 Tailored Tattoo & Piercing Studio

Tattoos By Kirt - Solihull
Tel: 0121 7447572

www.tattoosbykirt.co.uk

Tattoos by Tony - Birmingham
Tel: 0121 477 5995   

www.tattoosbytony.co.uk

The Faceless Tattoo Company - Erdington
Tel: 0121 537 3151  &  07934273089

  thefacelesstattoocompany

Tribal Images Tattoo Studios - Hanley 
Tel: 01782 268691   

www.tribalimages.co.uk

True Love Tattoos - Kidderminster
Tel: 01562 862 222   

www.truelovetattoos.co.uk

Dermagraffix - Halesowen
Tel: 0121 585 7690  

Fallen From Grace Tattoo - Tamworth 
Tel: 07949 741 684   

www.fallenfromgracetattoo.co.uk

Jacks Shack Tattoo Studio Worcester
Tel 01905 29458   

www.jacksshackworcester.co.uk
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PURPLE MOON TATTOOS — CONNAHS QUAY

Tattoos by Mick & Luke
78 HIGH STREET, CONNAHS QUAY, CH5 4DD

Tel: 07756 808884
purplemoontattoos@outlook.com

 purplemoontattooshotton
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E A S T  M I D L A N D S

76 Inc - Leicestershire
Tel: 01858 468173   

www.76inc.co.uk

Art Biggs Tattoos - Leicester
Tel: 07940 144564

 art biggs

Dezired Inkz  - Nottingham 
Tel: 01773 711 633 
www.deziredinkz.co.uk

Ink Kings Studios home of Kirituhi Tattoo 
ilkeston - Tel: 0115 9324602

  www.ink-kings.com

Medusa Tattoo Parlour- 
Nottingham   

Tel: 01159 272083  07821 706495

The Tattoo Shop - Grantham 
Tel: 01476 978493   

www.thetattooshopgrantham.co.uk

COSMIC MONSTERS INCORPORATED—BROMSGROVE

Tattoos by Ollie Tye 
Miltre House, The Courtyard, 27 the Strand, Broomsgrove, Worcestershire

tel: 07863 135814 
ollietattoo@hotmail.co.uk

 cosmic monsters incorporated 

INK CRAZY TATTOO—SHREWSBURY

Main Artists - Sean Pascoe & Chris | Piercings by Sean & Chris
17, Castle gates, Shrewsbury SY1 2AB

Tel: 01743 367045
 pasctattoo  ink.crazy.tattoo  pasctattoo

Www.inkcrazy.co.uk

NEW INK TATTOO STUDIO    —WOLVERHAMPTON

Aritsts - Craig James, Dan Ball, 
1 Pendeford Avenue, Claregate, Wolverhampton, WV6 9EG

tel: 01902 753613 Email: craig.newink@gmail.com

  @craigjamestattoos

TEK TATTOO—HINCKLEY

Tel: 01455643425
 Tek Tattoo Hinckley

 tektattoo

BIG WILLS TATTOO STUDIO—LICHFIELD

Big Wills Tattoo Studio, 15 Eastern Avenue 
Trent Valley Shops, Lichfield, WS13 6TE

Tel: 01543 898766
craig@bigwillstattoos.co.uk

big wills tattoo studio bigwillstattoos

www.bigwillstattoos.co.uk

ALL 1 TRIBE—LEICESTERSHIRE

All 1 Tribe
6 Adam & Eve Street, Market Harborough LE16 7LT

01858 434241  all1tribetattoos@gmail.com
Tattoos by Leigh. Piercings by Lou

 All 1 Tribe

www.all1tribe.co.uk

D I R E C T O R Y
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The Tattooed Arms - Lincoln
Tel: 01522 527812   

www.thetattooedarms.com

Q's Tattoos - STROUD
Tel: 01453 756820
 Qs Tattoos Stroud

Steelhybrid Tattoo Studio - pool
Tel: 07948 562 555   

www.steelhybrid.com

Tat-2-U - Bristol
Tel: 01454 320532

www.tat-2-u.co.uk

The Ink Captain's Tattorium - Exeter
Tel:  (01392) 200111   

www.inkcaptain.com

The Tattoo Studio - Bristol
Tel: 0117 907 7407

www.tattoo-bristol.co.uk

Tony Inkflicted Tattoos at Aceshigh
Tel: 01793 854924  &   07564 939465

www.inkflicted.co.uk   

MAD TATTERS TATTOO & PIERCING

Mad Tatters Tattoo & Piercing Studio
28b Market Street, Wellingborough NN8 1AT

01933 805413  madtatters110@gmail.com
Aritists - Thor, Nat & Leigh-an

 
Mad Tatters Tattoo and Piercing

TATTOOS BY TOMO—SMETHWICK

Tattooing & piercing by Tomo, Steve 
& Rob. Laser removal available

107 Three Shires Oak Road, 
Smethwick, West Midlands, B67 5BT

Tel: 0121 429 1566   
tattoosbytomo@live.co.uk
www.tattoosbytomo.com

S O U T H  W E S T

Dr Feelgood's Tattoo Studio - Poole
Tel: 01202 674838   
www.drfeelgoods.co.uk

Apocalyptic Tattoo Studio 
SWINDON, WILTSHIRE TEL: 01793854924

www.aceshighpresents.co.uk

East Looe Tattoo-East Looe 
Cornwall   

Tel: 01503 265 757

Exclusive Tattoos - Somerset
Tel: 01458 440301    

www.ex-tat.co.uk

Punctured Skin - Frome
Tel: 01373 463538   

PULSE TATTOO & PIERCING—NORTHAMPTON

Tattoos by Andy X Edge, Simon Walden & Niall Barton.
Piercings by Charlii, James & Alana, 12 & 15 St Peters Walk, Northampton, NN1 1PT  

Tel: 01604 627228    
pulsetattoo@outlook.com

 pulsetattooandpiercing    pulsetattooandpiercing

www.pulse-tattoo.co.uk
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MY TRUE COLOUR—DERBY

Tattoos by Karl Ormond,  
Den Tattooist, Heather Griffin

Piercing by Mr. Parris
155 Uttoxeter New Road, Derby, DE22 3NP 

Tel: 01332 492059
info@mtcstudio.co.uk

  mytruecolourtattoostudio

SMOKING GUNS TATTOO STUDIO

Smoking Guns Tattoo Studio
2 Horsemarket, Kettering NN16 0DG  01536 601235

smokingguns110@gmail.com
Aritsts - Mark V, Mcilvenny, Abbie & Billy

 
Smoking Guns Tattoo Studio
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S O U T H  E A S T

Andy Barber's New Rose Tattoo Studio 
- New Malden, Surrey   

www.andybarberstattooandpiercing.co.uk

Avalon Tattoo - Essex
Tel: 01708 716 887   

www.avalontattoo.co.uk

Asgard Piercing & Tattooing - Southampton
Tel: 02380 231140 

www.asgard-bodyart.co.uk

Buddie's Premier Tattooing - Clacton-On-
Sea    Tel: 01255 433755   
www.buddiestattoos.com

Diamond Jacks Tattoo Co - London
Tel: 0207 437 0605   

www.diamondjacks.co.uk

Dor Stocker Tattoos - Bexleyheath
Tel: 02083030198  

 www.dorstockertattoos.com

Double 7 Tattoo & Piercing - milton keynes
Tel: 01908322077  

www.double7tattoo.co.uk

FireFly Tattoo Company - East Sussex   
Tel: 01323847434

www.fireflytattoo.co.uk   

Ink Fact - Hackney, London
Tel: 02085 333334   
www.inkfacttattoo.com

Intro Tattoo and Piercing Studio
brighton    Tel: 01273 739019 

www.introtattoo.com

Jesters Tattoo Works - London SE9 3SA
Tel: 0208 294 5777   
www.jesterstattoo.com

MARLOW TATTOO LOUNGE
Tel: 01628 473979

 MARLOWTATTOOLOUNGE

Mettle Nettle Tattoo and Piercing 
studio Tel: 01245600133

www.jeffwharnsby.co.uk 

Needlework Tattoo - Lightwater
Tel: 01276 475554  

www.needleworktattoo.com

Needlework Tattoo - Godalming
Tel:01483 410000   

www.needleworktattoo.com

Ouch Tattoos - Essex
Tel: 01992 711917   

www.ouchtattoostudio.co.uk

Old London Road Tattoos - Kingston 
upon Thames  Tel: 0208 549 4705
www.oldlondonroad.co.uk 

Pain Divine - Croydon
Tel: 0208 686 6136   
www.paindivine.co.uk

Phoenix Rising - Chesham
Tel: 01494 792392   

www.phoenixrisingtattooshop.com

Pictures of Lily - Bedfordshire
Tel: 01767 318109   

www.picturesoflily.co.uk

Paradiso Custom Tattoo & Piercing
LONDON TEL: 07952 633736

paradisocustomtattoo/

Piercing Tattoos- Crawley
Tel: 01293 618811

Dave.How  Jeep Bluezone

Pride Tattoo & Piercing Studio - London
Tel: 0208 981 5503   

www.pridetattoos.webeden.co.uk

Ravenskin Selsey Tattoo Studio
Tel: 01243 602505   
ravenskin@hotmail.com

Red’s Tattoo Parlour - Colchester
Tel: 01206 766606  
www.redstattoos.co.uk

Skin FX www.skinfx.tattoo
fade@skinfx.tattoo

@fadefxtattoo

TATTOOS BY TOMO—SMETHWICK

Tattoos by Leah Elphick
4 Oving Road, Chichester, West 

Sussex, PO19 7EG
Tel: 01243 773844

blackpearltattooparlour@
hotmail.com

blackpearltattooparlour
www.blackpearl-tattooparlour.co.uk
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HAPPY SAILOR TATTOOS—SHOREDITCH

Tattoos by - Tota, James,Ana
Piercings by Tota, manager: 

shane
17 Hackney Road, Shoreditch  

London, E2 7NX 
Tel ;020 7033 9222 

 happy sailor tattoo
www.happysailortattoo.com 

WANDERLUST TATTOOS—CROYDON

Tel: 02034905978  
www.wanderlusttattoo.co.uk

STUDIO 69 TATTOO & PIERCING—LONDON

Tattoos by Desmond Byrne, Stefan Kyriacou & Nico Lanio
 Piercings by Ruth & Alex

Laser tattoo removal also available  Tel: 0208 531 4947
6 Chingford Rd, Walthamstow, London, E17 4PJ

  Studio 69 Tattoo and Piercing 
 

www.studio69tattoo-piercing.co.uk

Tattoo Crew - Surrey
Tel: 02082 867757
 Tattoo Crew London

Tattoo FX - West Sussex
Tel: 01444 243330   
www.tattoo-fx.co.uk

Tattoo Studio 149 - London 
Tel: 020 8544 0304  

tattoo studio 149

Tattooing at Gunpoint - Hove
Tel: 01273 206226   

www.tattooingatgunpoint.co.uk

Woody's Tattoo Studio - High Wycombe
Tel: 01494 464023   

www.woodystattoostudio.com

Underground Tattoos & Piercing - Watford
Tel: 01923 288447   

www.undergroundtattoos.co.uk

E A S T

Indigo Tattoo Studio - Norwich
Tel: 01603 886143   

www.indigotattoos.co.uk

The Ink Room Tattoo Studio - 
Woodbridge   tel: 01728748125   
www.theinkroomtattoostudio.co.uk

P I E R C I N G  &  O T H E R

The Metal Guru
Tel: 01642 649288     The Metal 

Guru Body Modification

Jenny Clarke Design 
Tel: 01509 264 110

www.jennyclarkedesign.com

NUTZ TATTOO & PIERCING STUDIO—WARE

Tattoos by Nutz & Jackie. 
Piercing by Jackie  Tel: 01920 

469721
27 Church Street, ware, 
hertfordshire, sg12 9eh

www.nutztattoo.com
 nutz tattoo

AXIOS TATTOO—HOVE

Tattoos by Ade Stacey and Nigel Palmer
1 Hove Park Villas, Hove BN3 6HP

Tel: 01273 736255   
info@axiostattoo.com

www.axiostattoo.com

TRUE WILL TATTOOS—DORKING

True Will Tattoos
5-6 Beare Green Court

Old Horsham road, Beare green
Rh54sl 07896 298833

Tattooing by Dee, Sophie and Rosie. 
Piercing by Gemma. Tues-sat 10-5
And we are an all female studio
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T A T T O O  O F  T H E  M O N T H

by

Mumia

Well, if this isn’t a nautical sleeve to end 

all nautical sleeves, I don’t know what is.

This is so good, you could lick it and 

taste the salt.

To see what else Mumia has to offer, 

you can find a big feature down at the 

front end of the mag.

Brilliant.

Copenhagen Noir, Denmark.

mumia.tattoo.artist@gmail.com 

 @Mumia916

Mumia






